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Executive Summary

This document is provided to the Arkansas Public Service Commission (“APSC”) as the final review of
the Oklahoma Gas and Electric (“OG&E”) Quick-Start Demand Program, and results pursuant to Order
18 of Docket No. 06-004-R. In OG&E Application, Docket No. 07-075-TF, OG&E proposed to initiate
seven Quick Start Programs, and subsequently received approval by order #4 to implement. The
individual programs are described and defined I the Appendix portion of this document.

OG&E began implementation of the Quick Start Program on October, 2007.
o OG&E filed its first interim report with the APSC in April 2008, covering the October-
March 2008 time period.
e OGKE filed its second interim report with the OCC in April 2009, covering the March
2008 through March 2009 time period.
e OGKE is submitting this final report on the Quick Start Portfolio with the APSC dated
March 31, 2010, covering the January 2008 through December 2009 time period.

OG&E uses Deemed Savings, Data & Reporting Program information and Stipulated Savings to
evaluate and monitor the individual program results. Concurrently, OG&E successfully designed and
tested our evaluation, measurement and verification processes which enabled the company to accurately
report energy savings. Additionally, the company has developed a total cost tracking system.

Avenue is a customer relationship management (CRM) suite that is being used to track data and store
information on the DSM Programs, and is stored in a central database at OG&E.

The portfolio of Quick Start Programs has demonstrated positive savings for 2008-2009. The following
paragraphs highlight the activities of each program:

Arkansas DSM Quick Start Weatherization Program:

OG&E continued its’ support of the collaborative with the other utilities across the state, and with the
Central Arkansas Development Council controlling the disbursement of funding. In the OG&E District
the Crawford Sebastian Community Development Agency in Fort Smith and the Universal Housing
Agency based in Russellville, weatherized 50 severely energy inefficient residential homes in 2009, and
31 homes in 2008, leaving us short of meeting our total program goal of weatherizing 88 homes by 7
homes. Utilizing funds from American Recovery and Re-Investment Act, (ARRA), the agencies were
able to train additional contractors in order to increase the number of homes in 2009 over 2008.
The savings realized by this program through December 31, 2009 were;

- Demand (kW) =107.73, (60.47% of goal)

- Energy (kWh) = 332,100, (47.65% of goal).

o OG&E has spent $194,385 during the 26-months of the program. This resulted in an average cost
per home of $2,399.82.



Arkansas DSM Quick Start Education Program:

The Arkansas Energy Office, (AEO), administered the collaborative efforts of the Arkansas utilities
educational profile in training opportunities. Multiple classes were held in Fort Smith and in
surrounding areas to train HVAC contractors, on Manual J load calculations, duct design installation and
sizing, along with proper selection of air grilles for residential homes. Classes were held in the Fort
Smith Area in October for Building Performance Institute, Inc. to certify individuals in the profession of
residential energy auditors. Local advertising in the media throughout the year was placed by the AEO
for energy conservation awareness. Area industry plant engineers and plant managers were updated on
techniques of how to manage energy consumption in their plants.

OG&E has paid $106,526 during the 26-months of this program.

Arkansas DSM Quick Start LivingWise® Education Program:

The LivingWise® Program was utilized in three (3) districts in 2008 and four (4) school districts in
2009. One Thousand and sixty five (1,065), sixth grade students participated during the spring and fall
semester 2009 which was an increase of 333 students over 2008. There was a consensus from all
participating teachers that it was an easy to use curriculum and they felt that with the troubled economy
and the uncertain environmental and energy situation, the teaching materials were extremely timely. A
total of 53% of all sixth grade students in the OG&E service territory have participated in the
LivingWise® Education program in 2009. (Comments and letters from the Teachers and Students are
included in Appendix Pages 41 & 42).
o The savings realized by this program through December 31, 2009 were;
- Demand (kW) = 89.85, (328.16% of goal)
- Energy (kWh) = 817,635, (224.55% of goal).
¢ OGKE has spent $81,271 during the 26-months of the program.
¢ OG&E reached 1,797 of 6™ grade students at a price of $38.25 per LivingWise® kit.

Arkansas DSM Quick Start Custom Energy Report Measure:

The Custom Energy Report is a self guided mail-in or online home energy audit. OG&E mailed 20,000
offers to residential customers in 2009. There were 1060 customers who responded and took advantage
of this tool that helps them realize the impact that energy efficiency improvements could have directly
on their homes. Of the 1060 customers participating, we experienced a 5.30% response rate utilizing the
web and mailed pieces.
o The savings realized by this program through December 31, 2009 were;
- Demand (kW) = 389.56, (79.62% of goal)
- Energy (kWh) = 1,054,644, (51.79% of goal)

® OGK&E has spent $136,151 during the 26-months of the program.
® OG&E’s total cost per Audit Report delivered was $128.44.



Arkansas DSM Quick Start CFL Measure:

OG&E filed a motion on April 8, 2009, with the Arkansas Public Service Commission on the original
filing of the CFL measure. OG&E initially proposed such a program as part of the Quick Start Program,
however was forced to withdraw the program due to retailer issues. See attached filing in Appendix
Page 47.

Arkansas DSM Quick Start Commercial Lighting Measure:

The OG&E Commercial Lighting Program paid rebates on 6,207 lamps in 2008 and 18,450 lamps in
2009 and reaching 239.12% of the lighting Energy goal. OG&E continued recruiting and educating
customers with additional presentations made throughout 2009. The commercial lighting program has
received publicity from local newspapers in the OG&E Territory.
e The savings realized by this program through December 31, 2009 were;
- Demand (kW) =994.94, (218.73% of goal)
- Energy (kWh) =5,821,531, 239.12% of goal).
o OG&E has spent $130,828 during the 26-months of the program.
® OG&E has paid $49,314 for 24,657 T-12 Fluorescent Lamps replaced from October 1, 2007
through December 31, 2009.

Arkansas DSM Quick Start Motor Replacement Measure:

Due to the down turn of the economy, capital dollars were unavailable in industrial plants for motor
upgrades. Instead customers chose to rewind existing motors rather than replace and in other cases,
industrial customers took existing stored motors and placed them in service. This adversely impacted
the success of this program. In order to try to stimulate change outs, OG&E conducted 7 seminars and
trainings for plant personnel to increase awareness and encourage participation.
e The savings realized by this program through December 31, 2009 were;
- Demand (kW) = 5.15, (19.63% of goal)
- Energy (kWh) = 16,779, (15.42% of goal)
® OG&E has spent $98,122 during the 26-months of the program.
o OG&E has paid $3,249 for 19 NEMA Premium High Efficiency Motors replaced, at an average
incentive amount of $171 per motor.

Conclusion:

OG&E’s Quick Start Program Portfolio has performed at or above the expected level for a new portfolio
offering. The past years results have been to intensive awareness of the programs issued by OG&E.
Through the training of individuals, the hard work of the collaborative, employees and public awareness
we were able to increase the awareness and educate the consumer on energy consumption and
conservation practices.

In spending 81.22% of the allotted Budgeted Dollars, OG&E achieved 135.04% of its Energy Savings
goal and 131.93% of its Demand Savings goal, from the portfolio of the Quick Start Programs. This
equates to spending $753,414 of the budgeted $927,604, while realizing Energy Savings of 8,042,689
kWh against the budgeted amount of 5,955,996 kWh, and Demand Savings of 1,587.23 kW against the
budgeted amount of 1,203.05 kW.



As the Quick Start Program was analyzed, and final numbers evaluated, OG&E was pleased with the
results of the Arkansas Quick Start Program. Not only were we capable of staying within the budgeted
dollars, but we were able to achieve a greater degree of savings in both Energy and Demand.



Program Overview

OG&E develops energy efficient programs with the purpose of reducing overall energy consumption
and reduce load during periods of high peak demand. These programs allow OG&E the ability to
alleviate potential electrical shortages and achieve energy savings by enabling customers to change their
behavior, attitudes, awareness and knowledge about energy savings and use of energy efficient
technologies.

By implementing energy efficiency programs, demand for electricity will slow which in turn avoids
emissions that would otherwise be produced by increased power generation. Energy efficiency programs
have the potential to significantly reduce the effect power generation has on the environment by
reducing two pollutants emitted during the process of generating electricity, sulfur dioxide and nitrogen
oxides. These energy efficiency programs decrease electrical demand thereby decreasing power
production which in turn produces harmful carbon dioxide emissions.

All customer classes benefit from energy efficient programs. Hard-to-reach residential customers benefit
from keeping more of their disposable income, maintaining the same quality of lifestyle and adopting a
more energy cfficient philosophy. Energy efficient programs lower operating costs and enable the
efficient use of energy throughout all customer classes. With lower operating costs and enhanced
productivity, Arkansas businesses remain competitive in the global economy and avoid the outsourcing
of jobs and services.

OG&E has actively managed its energy efficiency portfolio since receiving APSC approval of it Quick
Start Program in October 2007.

The following Program Impact Section details the savings achieved and costs expended through the year
of 2009.

e Section 1 — Program Savings and Costs



Portfolio Impact

Program Savings (Energy & Demand)

ENERGY 2007 2008 2009 Program Total
kWh Energy Savings Energy Savings Energy Savings Energy Savings
kWh kWh kWh kWh

Program Budget] Actual % ' Budget| Actual % Budget| Actual % Budget| Actual %
Weatherization 0 0 0.00% 232,297 | 147,600 | 63.54% || 464,593 | 184,500 | 39.71% || 696,800 | 332,100 | 47.65%
Education 0 0 0.00% 0 0 0.00% 0 0 0.00% 0 0 0.00%
LivingWise® ] 0 0.00% 121,371 | 333,060 | 274.41% || 242,743 | 484,575 | 199.62% || 364,114 | 817,635 | 224.55%
Custom Energy Report 0 0 0.00% 678,798 | 727,804 | 107.22% || 1,357,505| 326,840 | 24.07% |{2,036,393| 1,054,644 51.79%
CFL 0 0 0.00% 105,081 0 0.00% 210,121 0 0.00% 315,182 0 0.00%
Commercial Lighting 0 0 0.00% 811,529 | 1,215,304 149.77% || 1,623,058| 4,606,137 283.79% | | 2,434 587 5821,531| 239.12%
Motor Replacement 0 0 0.00% 36,277 | 10,880 | 29.99% 72,553 5,899 8.13% 108,830 | 16,779 | 1542%
Total 0 0 0.00% ||1,985,333|2,434,738) 122.64% | | 3,970,663)5,607,951| 141.23% [ | 5,955,996 8,042,689 135.04%

DEMAND 2007 2008 2009 Program Total
kW Demand Savings Demand Savings Demand Savings Demand Savings
kW kW kW kW

Program Budget| Actual % Budget| Actual % Budget| Actual % Budget| Actual %
Weatherization 0 0 0.00% 89.07 4123 | 46.29% 85.07 66.50 | 74.66% 17814 | 107.73 | 60.47%
Education 0 0 0.00% 0.00 0.00 0.00% 0.00 0.00 0.00% 0.00 0.00 0.00%
LivingWise® 0 0 0.00% 13.69 3660 | 267.35% 1369 53.25 | 388.97% 27.38 8985 | 328.16%
Custom Energy Report 0 0 0.00% 244565 | 28356 | 11590% || 24485 | 106.00 | 43.33% || 489.30 | 38056 | 79.62%
CFL 0 (1] 0.00% 13.56 0.00 0.00% 1356 0.00 0.00% 27.12 0.00 0.00%
Commercial Lighting 0 0 0.00% 23024 | 30088 | 130.68% || 22463 | 694.06 | 308.98% || 45487 | 994.94 | 218.73%
Motor Replacement 0 0.00% 13.12 368 28.05% 13.12 147 11.20% 26.24 515 19.63%
Total 0 0.00% 50433 | 66595 | 110.20% || 59872 | 921.28 | 153.87% || 1,203.05 | 1,587.23 | 131.93%

Program Costs

BUDGET 2007 2008 2008 Total Program % Of
Budget  Actual Budget  Actual Budget  Actual Budget  Actual Funds

Program $ $ $ $ $ $ $ $ Used
Weatherization 29,103 28.452 137,410 48,157 137,410 117,776 303,923 194 385 63.96%
Education 42,648 1,197 8,600 55,062 43,956 50,267 95,204 106,526 111.89%
LivingWise® 9,303 1,197 37,213 45,939 37,213 34,135 83,729 81,271 97.06%
Custom Energy Report 13,250 42,561 53,000 70,346 53,000 23,244 119,250 136,151 114.17%
CFL 0 366 28,893 5426 28,893 339 57,786 6,131 10.61%
Commercial Lighting 13,398 2352 54,482 46,513 54,482 81,963 122,362 | 130,828 106.92%
Motor Replacement 14,250 2,246 65,550 51,276 65,550 44,600 145,350 98,122 67.51%
Total 121,952 78,371 385,148 322,719 420,504 | 352,324 927,604 | 753414 81.22%

Explanation of Results:
This table represents the savings achieved by each measure of the DSM Program by year and YTD —~

March 2010.




Weatherization Program: OG&E worked with the area CAP agencies, Sebastian Crawford
Development Council, serving Crawford and Sebastian Counties, and the Universal Housing
Development Corporation, serving Franklin, Johnson, Logan, in the OG&E District. This
program took time to build due to logistics, however, fell several short of meeting the program
end goal of 88 homes by 7.

CFL Program: Due to the withdrawal of a vendor from the program the Compact Fluorescent
Lighting campaign was removed from the list of approved programs. Opportunities to
communicate the usage and installation of the lamp were presented to civic groups, church
groups and educational talks to schools. OG&E utilized Earth Day presentations at the local
mall shows, Home Builder Association Home Shows, and at the Janet Huckabee earth day
celebration.

Energy Efficiency Education Program impacts all of the measures by frequent customer
exposure to energy efficiency methodologies. OG&E recognizes the importance of education in
energy consumption. OG&E along with the other collaborative partners and the Arkansas Energy
Office utilized print media, radio, web and television to increase the level of awareness. Along
with educating contractors, industrial and commercial partners through specialized training in
their field of expertise.

LivingWise® Education Program was very well received in OG&E District. We were able to
reach 1065 students in 5 different school districts through the 2009 school year. With the
timeliness of higher energy prices, educators enjoyed the possibilities of teaching young students
on the value of energy usage in the home. We were able to achieve 224.55% of the energy goal
while only spending 97.06% of the budgeted dollars, and reaching 53% of the sixth grade
students. See Appendix pages 41 & 42 for comments from the students and teachers.

Custom Energy Report (CER) Program helps families discover ways to save money on their
energy usage while learning how to be more responsive of their everyday needs. This report was
utilized on the OG&E web site, as well as mailed to 20,000 consumers in the OG&E District in
2009. We reached 3,423 consumers and achieved 79.62% of the Demand Savings and 51.79%
of the Energy Savings as initially budgeted.

Commercial Lighting Program: The commercial lighting program was designed to reach
projects including larger school districts, commercial projects and light industrial facilities. This
program proved to be a large success. We exceeded our initial Demand Savings of 454.87 kW
for the program by an additional 540.07 kW or 218.73% and exceeded our Energy Savings of
2,434,587 kWh by 3,386,944 kWh or an additional 239.12%.

Motor Replacement Program: To help the industrial customers become more aware of
controlling their energy consumption through higher efficiency motor replacement. OG&E fell
short of the savings forecasted at the onset of the program due in part to the initial design of the
program limiting ourselves to just 25hp motors, followed by a sluggish economy. The Demand
Savings of 5.15 kW fell short of the budgeted amount by 21.09 kW or 80.37%, and the Energy
Savings of 16,779 kWh fell short of the expected budgeted amount by 92,051 kWh or 84.58%.
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Program Portfolio
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OG&E Weatherization Program

Results = October 2007 through December 2009

Program Description:

An Energy Efficiency Program targeted to residential customers that allows the customer to
participate in programs to assist in managing energy costs and to begin to be able to utilize price
response tariffs. This program focused on customers who owned their home and who have
homes that were severely energy inefficient. The program design is to upgrade and improve the
thermal envelope of the dwelling.

Program Highlights:

e Quick Start Program began on October, 2007.

e The Arkansas Weatherization Program was administered through the Central Arkansas
Development Council.

o The Universal Housing Corporation and Crawford Sebastian Development Council
preformed audits and jobs in the OG&E District.

e A total of 81 homes were completed in 2008 and 2009, at an average cost per home of
$2.399.82.

e OG&E personnel completed and became RESNET certified in April 2008.

e OG&E participated in the Fort Smith Home Builders Home Show, in February 2009,
providing information on the Arkansas Weatherization Program.

¢ In evaluating the submitted work orders, the most common weatherization measures

included blowing additional attic insulation, foam outlet gaskets, caulking around the
exterior/interior of windows, weather-stripping doors, and installing CFL lights.

-12-



Program Budget, Savings & Customers:

l

WEATHERIZATION

2007 | % Actual Savings 2007
Annual Actual Of Budgeted Savings Oct 2007 - Dec 2007 % Of Goal Homes % Of
Budget Expenses Budget kW kWh kW kWh kW kWh Budgeted Actual | Goal
$20,103 | $28452 | 98% 0.00 0 0.00 0 0% 0% o | o 0%
2008 EA Actual Savings 2008
Annual Actual Of Budgeted Savings Jan 2008 - Dec 2008 % Of Goal Homes % Of
Budget Expenses Budget| KW kWh kW kWh kW kWh | |Budgeted Actual | Goal
$137410 | $48,157 | 35% 89.07 232,297 41.23 147,600 | 46%  64% 59 | 3 53%
2009 | Actual Savings 2009
Annual Actual % Of Budgeted Savings Jan 2009 - Dec 2009 % Of Goal Homes % Of
Budget Expenses Budget kKW kWh kW kKWh kW k¥Vh Budgeted Actual | Goal
$137,410 | $117,776 | 86% 89.07 464,593 66.50 184,500 | 75%  40% 29 50 172%
Program Total | Actual Savings
Annual Actual % Of Budgeted Savings Oct 2007 - Dec 2009 % Of Goal Homes % Of
Budget Expenses Budget kKW kKWh kW kWh kW kWh Budgeted Actual | Goal
$303,923 | $194,385 | 64% 17814 696,890 107.73 332100 | 60% 48% 88 | 81 92%

Program Events & Training:

Sample of Events:

o 02-19-2009 — Participated in the Fort Smith Homebuilders Association Home Show, showcasing
Arkansas Weatherization Program, Living Wise® school program.

e Met with key personnel from Crawford Sebastian County Development Corporation, and

Universal Housing Corporation on weatherization projects.

e Audited homes completed for proper application and verification of work performed through

program.

Sample of Training Provided:
e 04/22/08 - DSM consultant completed RESNET HERS Training.

Deemed Savings:

e The deemed savings realized for each Weatherization Project was calculated using 1.33 kW and
3,690 kWh per home. These numbers were initially supplied and identified by Frontier

Associates.

e The Arkansas Weatherization Program weatherized 31 homes in 2008, and 50 homes in 2009,

for a total of 81 homes over the 26-months of the program. This resulted in Energy (kWh)
Savings of 332,100 and Demand (kW) Savings of 107.73.

13-




EM&V:

The NEAT Program most commonly used by community action programs is an intricate, precise
validation program that requires lengthy input time to achieve results. OG&E decided that while this
program will be used with CAP Agencies that it would be difficult to expect contractors and social
service agencies to complete the program and obtain numbers required to meet goals. Therefore, OG&E
asked Frontier Associates L1.C, to modify the verification program utilized in the Arkansas
Weatherization collaborative for the OG&E service territory. This report provides verification of kW
and kWh savings.

See the “EM&V Section” (page 31), of this document for Weatherization details.

Program Summary:

The program has been successful in the improvement of utilizing energy consumption and the
thermal barrier of the home. As with any new program it had a slow start and in some areas of our
territory was not utilized as well as expected. A total of 81 homes were weatherized in 2008 and 2009.
This program has a potential to help many more families in our communities, whom otherwise would
have no funds or means available to make these weatherization improvements.

-14 -



Energy Efficiency Education Program

Program Description:

Results = October 2007 through December 2009

Provides energy efficiency information to all customers, of all classes, allowing them to make
more informed decisions on how they are using energy and to look at alternatives to improve
their consumption, thereby decreasing demand and energy usage.

Program Highlights:

e Program began on October 2007.

¢ As administrators of the program, the Arkansas Energy Office was able to accomplish a
successful campaign utilizing the funds from the participating utilities. In the Fort Smith
area, we had a total of four sessions. Two of the sessions were on Manual J load
calculation, duct sizing, grille selection, and duct sealing. OG&E facilities were used for

the first class of Manual J held in the Fort Smith area.

Program Budget, Savings & Customers:

I EDUCATION
2007 | % Actual Savings 2007
Annual Actual Of Budgeted Savings Oct 2007 - Dec 2007 % Of Goal Customers % Of
Budget Expenses Budget KW kWh KW kWh kKW KWh Budgeted Actual Goal
$42,648 | $1,197 | 3% 0.00 0 0.00 0 0% 0% o | o 0%
2008 | % Actual Savings 2008
Annual Actual of Budgeted Savings Jan 2008 - Dec 2008 % Of Goal Customers % Of
Budget Expenses Budget KW kWh kw kWh KW  kWh Targeted Actual | Goal
$8,600 | $55062 | 640% 0.00 0 0.00 0 0% 0% o [ o 0%
2009 | Actual Savings 2009
Annual Actual % Of Budgeted Savings Jan 2009 - Dec 2009 % Of Goal Customers % Of
Budget Expenses Budget KW kWh kwW kWh KW kWh Targeted Actual | Goal
$43,956 | $50,267 | 114% 0.00 0 0.00 0 0% 0% 00 | © 0%
ProgramTotal | Actual Savings
Annual Actual % Of Budgeted Savings Oct 2007 - Dec 2009 % Of Goal Customers % Of
Budget Expenses Budget KW kKWh kKW kKWh kW kWh Budgeted Actual | Goal
$95,204 | $106,526 | 112% 0.00 0 0.00 0 0% 0% (R T 0%

Education Program Events & Training:

Sample of Events:

o Tighten Up Arkansas, radio and television ad campaign.
o Creating a web site to educate and promote energy efficiency throughout Arkansas.
o Publishing of printed material for water heating, cooling, heating, air sealing, etc...
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Sample of Training Provided:

e 2-6-08 Training Seminar held in Fort Smith for Plant Managers, Engineers, and Buyers.

o 3-7-08 Training Seminar for Plant Managers and Maintenance Managers on High Efficiency
Motors.

e 3-19-09 - Held two Motor Money Seminars for decision makers with Baldor Electric Company
in Fort Smith, as guest speaker. Meeting was held in Oklahoma City. There were 30 attending.

e 5-28-09 - Update on DSM Lighting and Motor Programs at the Baldor Energy Forum

e 8-27-09 - Update on DSM Lighting and Motor Program at the Baldor Energy Forum.

Report and Data Management:

o The Report and Data Management for this measure tracks the materials used, the type of
education, the number in attendance and the total cost of the project.

o The information is tracked and recorded into the iAvenue database and stored.

Program Summary:

The Arkansas Quick Start Education program for 2008 and 2009 was administered by the Arkansas
Energy Office. Multiple classes were held in Fort Smith and in surrounding areas to train HVAC
contractors, local and state code enforcement officials in Manual J Load Calculation, duct design and
installation procedures. Classes to certify home energy auditors where held in different regions across
the state and in the Fort Smith Area by Kansas Building Institute, for BPI certification. Area industry
plant engineers and plant managers were updated on techniques of how to manage energy consumption
in their plants. A media advertising firm was chosen to place ads, create a web page, and utilize fact
sheets for public information on heating, cooling, water heating, appliances, lighting, and air sealing.

-16 -



OG&E LivingWise® Education Program

Results = January 2008 through December 2009

Program Description:

The program provides the teachers and their classes of 6™ grade students a curriculum on home
energy efficiency. At the end of the curriculum a LivingWise® education kit, (which includes a
CFL, air filter, aerator, low-flow shower head, night light and energy efficiency information),
provides the students the opportunity to participate with their families on energy awareness. The
students take the LivingWise® kit home and install the energy efficiency measures with the
assistance of their parents.

Program Highlights:

e Quick-Start program began on January 2008.

e In 2008, 6 schools participated from 3 school districts, with 732 students learning about
Energy Efficiencies in their home and school.

e 1In 2009, 8 schools participated from 4 school districts, with 1065 students learning about
Energy Efficiencies in their home and school.

¢ OGKE has seen a 100% return rate from teacher surveys.

o The selection process for LivingWise® begins with a list of potential elementary public
schools for 6™ grade classes that OG&E sends to LivingWise®. This is a turn-key
program, where the following services are performed by LivingWise®:

o Contact the school

Verify school address

Speak with the teacher(s),

Produce and mail the required number of kits for students and teachers,

Follow up with teachers on the class participation during the curriculum and then

on the activities provided in the kit for the students to take home and interact with

their parents.

A report is then submitted to OG&E at the end of each semester detailing the activity, the

results and the participation level and acceptance of the program.

O O 0 O

AT



Program Budget, Savings & Customers:

L LIVING WISE I

2007 | % Actual Savings 2007

Annual Actual of Budgeted Savings Oct 2007 - Dec 2007 % Of Goal Students % Of

Budget Expenses Budget kW kKWh kW kWh KW kWh Budgeted Actual | Goal

$9,303 | $1,197 | 13% 0.00 0 0.00 0 0% 0% o | o 0%
2008 [ % Actual Savings 2008

Annual Actual of Budgeted Savings Jan 2008 - Dec 2008 % Of Goal Students % Of

Budget Expenses Budget kW kWh kW kKWh kW kWh Targeted Actual | Goal

$37,213 | $45939 | 123% 13.69 121,371 36.60 333,060 | 267% 274% 250 | 732 293%
2009 | Actual Savings 2009

Annual Actual % Of Budgeted Savings Jan 2009 - Dec 2009 % Of Goal Students % Of

Budget Expenses Budget kW kWh kW kWh KW kKWh Targeted Actual Goal

$37,213 | $34,135 | 92% 13.69 242,743 53.25 484,575 | 389%  200% 125 | 1,065 |[852%

Program Total | Actual Savings

Annual Actual % Of Budgeted Savings Oct 2007 - Dec 2009 % Of Goal Students % Of

Budget Expenses Budget kW kWnh kW kWh KW kWh Budgeted Actual | Goal

$83,720 | $81,271 | 97% 27.38 364,114 80.85 817,635 | 328% 225% 375 | 1,797 | 479%

Program Events:

Sample of Events:

e 08-07-08 — Presentation to the Partners in Education held at Ramsey Junior High for all Fort

Smith District Schools on LivingWise® program for all sixth grade students.

e 11-8-08 — Southwest Times Record recognized OG&E’s commitment in an article with Woods
Elementary, providing schools with tools to improve energy efficiencies in their homes from the

LivingWise® kits.

o 02-25-09 — Presented program during Fort Smith Homebuilders Home Show.

o 04-08-09 - Presentation to Carnall Elementary sixth grade students on LivingWise® information.

e 04-18-09 — Attended Earth Day Celebration and promoted LivingWise® kits at the Janet
Huckabee Nature Living Center.

e (08-05-09 - Presentation to the Partners in Education held at Ramsey Junior High for all Fort

Smith District Schools on LivingWise® program for all sixth grade classes.

Deemed Savings:

e The deemed savings realized for each LivingWise® kit provided to students was calculated at

0.052 kW per kit and 690 kWh per kit.

e 1,797 Kkits to 6™ Grade students, at an average cost of $38.25 per kit.
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School Participation:

The following schools participated in the LivingWise® program for 2008 and 2009:

2008 2009

School Districts Students School Districts Students
Fort Smith 411 Fort Smith 416
Alma 270 Alma 300

Mountainburg 51 Mountainburg 50
Ozark 299
total 732 total 1065
Program Summary:

The LivingWise® Program provided Energy Efficiency and Awareness training for 732 students
from February 2008 through December 2008 and another 1,065 students from February 2009 through
December 2009, for a total student participation of 1,797.

OG&E agreed to provide list of schools, each semester, to Resource Action Programs (RAP), for
potential participation in the LivingWise® Program. RAP contacts the school, enrolls the teacher and
quantifies the number of students. A list of enrolled schools and participation information is sent to
OG&E each month.

Resource Action Program and OG&E have been working together to create a customized box for
2010 that will include the “OG&E” look as opposed to the generic LivingWise® look. The contents of
the box will remain the same.

-19 -



OG&E Custom Energy Report (CER) Program

Results = October 2007 through December 2009

Program Description:
This Program provides electronic and/or hard copy energy reports reflecting actual customer

electric billing to the residential customers through personalized surveys. Upon completion of
the survey, the customer will receive a personalized energy report providing analysis and
recommendations on how to save energy.

This report is specific to their house, living styles and choices. The energy savings tips are
customized to their individual criteria and needs. Recommendations are provided that will direct
the customer, (in order of highest savings opportunities), on ways to save energy.

Program Highlights:

e Quick-Start program began in October, 2007.

e The Custom Energy Report is provided to the customer, free of charge, after they complete the
home information survey. It contains electric usage information and cost comparisons based on
the information they provide to us.

e The Custom Energy Report also includes recommendations to help the customer use less energy
and save money on their monthly bills. The report contains specific energy savings tips for their
home.

e A follow up survey is sent to those requesting a report, asking for comments and suggestions for
improving this service.

Program Budget, Savings & Customers:

L CUSTOM ENERGY REPORT (CER) |
2007 | % Actual Savings 2007
Annual Actual Of Budgeted Savings Oct 2007 - Dec 2007 % Of Goal Homes % Of
Budget Expenses Budget kKW KWh kW kWh kW kKWh Budgeted Actual | Goal
$13,250 | $42,561 | 321% 0.00 0 0.00 0 0% 0% | i -0 0%
2008 | % Actual Savings 2008
Annual Actual of Budgeted Savings Jan 2008 - Dec 2008 % Of Goal Homes % Of
Budget Expenses Budget KW kWh KW kKWh kW kWh Targeted Response| Goal
$53,000 | $70,346 | 133% 244.65 678,798 283.56 727,804 | 116% 107% 1,033 | 2,363 | 229%
2009 ! Actual Savings 2009
Annual Actual % Of Budgeted Savings Jan 2009 - Dec 2009 % Of Goal Homes % Of
Budget Expenses Budget KW KWh kW kKWh KW kWwh Targeted Response| Goal
$53,000 | $23,244 | 44% 244.65 1,357,595 106.00 326,840 43%  24% 1,033 1,060 | 103%
Program Total ] Actual Savings
Annual Actual % Of Budgeted Savings Oct 2007 - Dec 2009 % Of Goal Homes % Of
Budget Expenses Budget kwW kWh KW kWh kW KWh Budgeted Actual | Goal
$119,250 | $136,151 | 114% 48930 2,036,393 | 38956 1,054644 | 80% 52% 2066 | 3423 | 166%

Program Events & Training:
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Sample of Events:

e April 2009 — Mailed 20,000 letters and survey requests were mailed to residential customers.
OG&E received 1060 responses, for a take rate of 5.30%. Our goal for 2009 was to receive
1033. We exceeded that by 27 or 3%.

Month Solicitation Responses
Ending Letters Mailed Received

January
February
March
April 20,000 901
May 138
June 21
July
August
September
October
November
December

Total 20,000 1060

e New CER website that is connected with the OG&E website went live on February 13, 2009.
This new web link follows the design of our new logo Positive Energy, and is more user-
friendly.

*  http://www.oge.com/residential-customers/save-energy-and-money/EnergyE fficiency/Pages/CEROpen WP.aspx
D 1 IETEY ney = ! L

Deemed Savings:

e The deemed savings realized for each Residential Energy Audit (CER) was calculated at 0.111
kW per report and 308 kWh per report.

e OG&E completed 3,423 Residential Energy Reports, at an average cost of $39.78 per report.

Program Summary:

The goal of the CER is to aid residential customers in improving comfort while lowering energy
costs in their homes. A mailed energy survey or online survey provides a personalized report
showing where the home uses energy and recommends actions for saving energy. The report
also includes a 12 month comparison of electricity use, energy costs and the trend for costs and
breakdown of electricity used. The report is free of charge to OG&E customers.

Marketing efforts included direct mailings, media coverage, and OG&E website promotion.
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Direct Options is the program administrator for the program. They mail out the surveys, receive
the responses and prepare the report for OG&E residential customers.
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OG&E CFL Program

Results = October 2007 through December 2009

Program Description:

The purpose of the Compact Fluorescent Light (CFL) measure is to help reduce energy use and
demand for residential customers by displacing conventional incandescent light bulbs with lower
wattage CFLs.

Program Highlights:

e Quick Start program approved by the Arkansas Public Service Commission October 2007.

e Opportunities to communicate the usage and installation of the lamp were presented to civic
groups, church groups and educational talks to schools. OG&E utilized Earth Day presentations
at the local mall shows, Home Builder Association Home Shows, and at the Janet Huckabee
earth day celebration.

e Program was withdrawn from the Quick Start Programs on April 8, 2009 due to the issues of the
issuing retailer. (See Appendix Page 47).

Program Budget, Savings & Customers:

[ COMPACT FLUORESCENT LAMPS (CFL) j
2007 | % Actual Savings 2007
Annual Actual of Budgeted Savings Oct 2007 - Dec 2007 % Of Goal Customers % Of
Budget Expenses Budget KW kWh KW kWh kw kWh Budgeted Actual | Goal
$0 | $366 | 366% 0.00 0 0.00 0 0% e 0%
2008 | % Actual Savings 2008
Annual Actual of Budgeted Savings Jan 2008 - Dec 2008 % Of Goal Customers % Of
Budget Expenses Budget kw KWh kW KWh kw KWh Budgeted Redeemed Goal
$28,893 | $5426 | 19% 13.56 105,061 0.00 0 0% 0% TR D 0%
2009 ] Actual Savings 2009
Annual Actual % Of Budgeted Savings Jan 2009 - Dec 2009 % Of Goal Customers % Of
Budget Expenses Budget| KW KWh kW KWh kKW  kWh | Budgeted Redeemed Goal
$28,893 | $339 | 1% 13.56 210,121 0.00 0 0% 0% 0 | o 0%
ProgranTotal | Actual Savings
Annual Actual % Of Budgeted Savings Oct 2007 - Dec 2009 % Of Goal Customers % Of
Budget Expenses Budget kw kWh kW kWh kw KWh Budgeted Actual | Goal
$57,786 | $6,131 | 11% 27.12 315,182 0.00 0 0% | (el FEie 0%
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Program Events & Training:

February 2008 Fort Smith Home Builders Home Show: OG&E booth presented tips on energy
conservation, weatherization, compact fluorescent lighting, and wind generation. During the
three day show over 3200 consumers passed through the doors.

Central Mall Earth Day Celebration: April 17, 2008. OG&E placed 50 CFL’s to the first
individuals to help promote the usage of CFL’s in homes.

April 22, 2008: Participated in the Earth Day Celebration for Carnall Elementary School in Fort
Smith. OG&E informed 228 students on the values of electrical safety and energy use in the
home and how each student can play a role in helping to control energy cost in the home.

April 2009: Earth day celebration at Carnall School.
April 2009: Earth day celebration at Janet Huckabees” Nature Center. Brochures on energy

usage, electrical safety and demonstration on the LivingWise® kits for schools were presented
through the day.

Stipulated Savings:

A CFL Lamps savings are determined by the usable wattage as stated on the Lamp. An example
of this would be a 60-watt lamp: Incandescent = 60 watts, CFL = 13 watts. This is a savings of
47 watts per CFL Lamp installed.

Program Summary:

Compact Fluorescent lighting usage continues to grow throughout the OG&E territory. Civic
presentations along with tv and radio campaigns on the savings of utilizing CFL’s in the home
helps to inform the public of the importance of installing CFL’s in the home.
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Commercial Lighting Program

Results = December 2007 through December 2009

Program Description:

The purpose of the Commercial Lighting program is to provide incentives to the OG&E
Commercial and Industrial customers during change outs and new construction. To encourage
high efficiency lighting replacement, an incentive of $2.00 per T-12 lamp replaced by a T-8 or T-
5 lamp will be paid once a project is completed and verified.

Program Highlights:

e Program began on December 2007.

OG&E used 6 electrical/lighting contractors to be partners and two Manufacture
Representatives.

e Quick Start Lighting brochures were printed in February 2008.
o Brochures were distributed in several mailings that were directed to:
»  Distributors

»  Wholesalers

= Commercial & Industrial Customers

= Schools

= Community Groups

= Civic Groups

=  Fort Smith Chamber of Commerce Expo
= Training events and seminars

Program Budget, Savings & Customers:

B COMMERCIAL LIGHTING
2007 [ % Actual Savings 2007
Annual Actual of Budgeted Savings Oct 2007 - Dec 2007 % Of Goal Customers % Of
Budget Expenses Budget kW kWh KW kWh kW kWh Budgeted Actual | Goal
$13,398 | $2352 | 18% 0.00 0 0.00 0 0% 0% o [ o 0%
2008 | % | [ Actual Savings 2008
Annual Actual Of Budgeted Savings Jan 2008 - Dec 2008 % Of Goal Customers % Of
Budget Expenses Budget kW kWh kW kWh kW kWh Targeted Actual | Goal
$54,482 | $46,513 | 85% 230.24 811,529 | 300.88 1,215,394 | 131% 150% 26 | 8 31%
2009 | Actual Savings 2009
Annual Actual % Of Budgeted Savings Jan 2009 - Dec 2009 % Of Goal Customers % Of
Budget Expenses Budget KW KWh kw kWh kW kWh Targeted Actual | Goal
$54,482 | $81,963 | 150% 22463 1,623,058 | 694.08 4,606,137 | 309% 284% 13 [ 1o 77%
Program Total | Actual Savings
Annual Actual % Of Budgeted Savings Oct 2007 - Dec 2009 % Of Goal Customers % Of
Budget Expenses Budget| KW kWh KW KWh kW  kWh | |Budgeted Actual | Goal
$122,362 | $130,828 | 107% 45487 2,434,587 | 994.94 5821531 [ 219% 239% 38 | 18 46%
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Program Events:

Sample of Events:

General Electric provided seminars on lighting every Monday through the OG&E tech center based in
Oklahoma City. This Webinar event was sent out to contacts throughout the OG&E Arkansas Region and
was promoted through individual contact with plant managers, plant engineers, and maintenance
engineers.

April 2009 Lighting displays and demonstrations were held in conjunction with Long Sales Agency and
Treadway Electric.

Some of the larger corporations utilizing a Lighting survey were Whirlpool, Hirham Walker, and Trane
Cooperation, Hickory Springs, and Weldon Williams & Lick Agency.

Stipulated Savings:

The savings realized for each Lighting Project was verified by an onsite audit.

EM&V

See the “EM&V Section” (page 31), of this document for Lighting details.

Program Summary:

The program is very workable and contractors, distributors, and customers are very pleased with
the simplicity of the process and speed of receiving their rebates.

The DSM lighting program has evolved through time in the targeted partners. It was found that
individual lighting contractors do not usually have a sales staff looking for retro fit work. They
tend to do one or two a year and then the rest of their business is new construction or repair.
Lighting distributors, Treadway Electric, Long Sales Agency, have an active sales force that can
use the OG&E lighting rebate to convince customers to do a larger retrofit project.

Close alliances with the four main distributors, GE, Phillips, and Sylvania, and Lithonia have
produced increasing participation in the lighting rebate program.

While the electrical contractors were slow to catch on to the advantage of the Lighting Rebate
Program, the lighting distributors and facility Managers were quick to capture the savings and
the rebates.

Combined with their efforts and the word spreading about the rebates, the year ended with
OG&E rebating 24,657 lamps in 14 applications and reaching 239% of the lighting kWh rebate
goal.

The following businesses participated in the program from 2008 and 2009:
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Motor Replacement Program

Results = December 2007 through December 2009

Program Description:

The program which targets commercial and industrial customers and motor distributors is

designed to educate customers and motor distributors on the operating cost benefits of high
efficiency motors and also provide an incentive to purchase such motors.

Program Highlights:

e Program began on December 2007.
OG&E worked with 6 electrical contractors and motor distributors.

e Quick Start Motors brochures were printed in September 2008.
o Brochures were mailed to 413 Commercial Customers with connected load of 500 kW or
greater in October 2008.

o Brochures were distributed on a case by case basis to distributors, contractors, schools,

community groups and civic organizations.
e Two (2) Training Classes were held at the OG&E Technology Center, November 2008 and May

2009.

¢ OG&E DSM Consultants have attended a “Motors Training Course” at Evans Electric.
October 2009: Open House Evans Electric.

Program Budget, Savings & Customers:

| MOTORS REPLACEMENT 3
2007 | % Actual Savings 2007
Annual Actual Of Budgeted Savings Oct 2007 - Dec 2007 % Of Goal Customers % Of
Budget Expenses Budget kW KWh kw kWh kW  kWh | |Budgeted Actual | Goal
$14,250 | $2246 | 16% | | 0.00 0 0.00 0 0% 0% 0 0 0%
2008 1% Actual Savings [ 2008
Annual Actual of Budgeted Savings Jan 2008 - Dec 2008 % Of Goal Customers % Of
Budget Expenses Budget kKW kWh kW kWh kW kWh Targeted Actual | Goal
$65,550 | $51,276 | 78% 13.12 36,277 3.68 10,880 28%  30% 50 16 32%
2009 | Actual Savings 2009
Annual Actual % Of Budgeted Savings Jan 2009 - Dec 2009 % Of Goal Customers % Of
Budget Expenses Budget KW KWh kW kWh kW kWh Targeted Actual | Goal
$65550 | $44600 | 68% | | 1312 72,553 1.47 5,899 1% 8% 2 |3 12%
Program Total | Actual Savings
Annual Actual % Of Budgeted Savings Oct 2007 -~ Dec 2009 % Of Goal Customers % Of
Budget Expenses Budget kKW kWh kKW kWh kW KWh Budgeted Actual | Goal
$145,350 | $98,122 | 68% 26.24 108,830 515 16,779 20% 15% || 75 | 19 25%
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Program Events & Training:

Sample of Events:

e March-2008 - Motor Brochures were mailed to a target market of commercial and industrial
customers that are the highest demand users on the OG&E Arkansas system.

e May-2008 - 2" mail out of 400 Motor brochures to target schools and hospital customers as well
as purchasing agents.

e April 2008: The Fort Smith Chamber Expo was utilized to help promote high efficiency lighting
and motors.

e April 2009: The Fort Smith Chamber Expo was utilized to help promote high efficiency lighting
and motors

e The 2008-2009 Quick Start Motor Program ended with only 16,779 kWh savings for 15% of the
kWh goal and 5.15 kW savings for 20% of the kW goal.

Samples Of Training Provided:
o February-2008 — Held two Motor Seminars at the Hampton Inn Assembly room in Fort Smith for

Plant Managers, Purchasing Agents, Maintenance personnel, and plant engineers. OG&E key
personnel presented the motor management seminars.

e 3-19-09 - Held two Motor Money Seminars for decision makers with John Malinoski, Senior
Product Manager for AC Motors at Baldor Electric Company in Fort Smith, as guest speaker.
Seminars were well received with 30 attending.

Stipulated Savings:

e The savings realized for each Motor Replacement Project was calculated at the individual
completed project level.

e OG&E performed 15 inspections, which is 80% of the 19 installed motor projects.

EM&V:
See the “EM&V Section™ (page 31), of this document for Motor details.

Program Summary:
This program struggled throughout the two-years, due to a number of obstacles in the program as well as

economic opportunities. While many of the Distribution chains were excited about the possibilities of
receiving rebates for Premium E motors, the program stalled only offering incentives on 25hp change
outs. Some motor changes occurred during the summer peak; however, the slowdown in the economy in
September put plant maintenance on hold for lack of cash flow in the business. Several plants in the
Fort Smith market shutdown, laid off employees and cut back on hours of operation, which played a
major role in the decisions on not to upgrade their motors.
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The Following Industries participated in the Motor Program for 2008 - 2009:
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EM&V

Introduction:

The Evaluation, Measurement and Verification Plan is a systematic approach to quantifying energy
savings. OG&E has undertaken the measurement and verification activities for the energy efficiency
programs it implements when appropriate.

The 2007 International Performance Measurement and Verification Protocol will be the cornerstone for
OG&E’s Measurement and Verification Plan.

OG&E has made a considerable effort to address all customers within the OG&E service area and will
used Deemed Savings, Data & Reporting Program information and Stipulated Savings to evaluate and
monitor the individual program results.

OG&E identified three (3) programs in the portfolio that require EM&V in order to qualify the results
prior to reporting.

o Weatherization

e Commercial Lighting

e Motors

Each of the programs EM&V Processes are described below in the program evaluation section.

Program Evaluation:

Weatherization Program

From January 1, 2008 through December 31, 2009, 10% of the homes that were weatherized
under the Arkansas Quick Start Weatherization program received a post weatherization inspection. All
of the inspections were performed by the OG&E Program Manager. The selection process was purely
random, selecting homes from the Crawford Sebastian County Development Agency in Fort Smith and
the Universal Housing Development Corporation in Russellville. The audit process involved a walk-
through of the home to visually inspect the stated weatherization services that were listed on the invoice.
This may have included items such as attic insulation, window caulking, door sealing, installation of
CFL light bulbs and A/C tune-ups. The agencies also performed pre and post blower door testing as
well as independent auditing by the Arkansas Community Action Agencies Association.

Commercial Lighting Program

In the 27 months of the Quick Start Commercial Lighting Program, 80% of the rebated projects
received a Pre and/or Post lighting audit. A small portion of the audits were performed by lighting
professionals as a free service, or by Lighting Contractors that had signed the OG&E Partner
Agreement. The majority of the audits were performed by the OG&E Program Manager and consisted
of counting/verifying the lights that would be or had been changed from T12 to T8 or TS lamps.
Additional verification performed counted the number of installed lamps and fixtures, and verified by
matching back to the invoice.

Records were kept on each of these audits that were performed. They were first recorded on the
Lighting Rebate Form and then transferred and stored into the iAvenue database.
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95% of the lighting audits were post.

100% of the “Commercial Lighting Audits™ verified that what was rebated and described on the
invoice was installed and in operation at the time of the audit.

Sample of Commercial Lighting Forms in the Appendix pages 43 & 44.
Motors Program
The Motor Audit consisted of physically verifying the Serial Number, Horsepower, and Energy

Efficiency rating to be NEMA Premium from the nameplate of the motor.

For the Quick Start Motor program 40% of the motors rebated were physically audited/verified
by the Program Manager.

The projects receiving an audit have been recorded on the Motor Rebate Form and stored in
iAvenue database program.

80% of the motor audits were post.

100% of the “Motor Audits™ verified that what was rebated and described on the invoice was
installed and in operation at the time of the audit.

Sample of Motors Forms in the Appendix pages 45 & 46.
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Part A:

Docket No. 10-010-U

Order No. 1 - Pages 9 & 10

A breakdown of energy and demand savings by program and end use.

Akansas Quick Start Savings Tables
ENERGY 2007 2008 2009 Program Total
kiWh Energy Savings Energy Savings Energy Savings Energy Savings
kWh kWh kWh kWh
Program Budget| Actual % Budget| Actual % Budget| Actual % | Budget | Actual Y%
Weatherization 0 0 0.00% 232,297 | 147,600 | 63.54% 464,593 | 184,500 | 39.71% 696,890 | 332,100 | 47.65%
Education 0 0 0.00% 0 0 0.00% 0 0 0.00% 0 0 0.00%
LivingWise® 0 0 0.00% 121,371 | 333,080 | 274.41% || 242,743 | 484,575 | 199.62% || 364,114 | 817,635 | 224.55%
Custom Energy Report 0 0 0.00% 678,798 | 727,804 | 107.22% || 1,357,595| 326,840 | 24.07% ||2.036,393]|1,054644| 51.79%
CFL 0 0 0.00% 105,081 0 0.00% 210,121 0 0.00% 315,182 0 0.00%
Commercial Lighting 0 0 0.00% || 811529 |1,215394| 149.77% | | 1,623.058|4,606,137| 283.79% || 2.434,587| 5,821,531 239.12%
Motor Replacement 0 0 0.00% 36,277 | 10,880 | 29.99% 72,553 5,899 8.13% 108,830 | 16,779 | 1542%
Total 0 0 0.00% ||1,985,333|2,434,738| 122.64% | | 3,970,663| 5,607,951| 141.23% | | 5,955,996|8,042,689| 135.04%
DEMAND 2007 2008 2009 Program Total
KW Demand Savings Demand Savings Demand Savings Demand Savings
kW kW kW kW
Program Budget| Actual % Budget| Actual % Budget| Actual Yo Budget| Actual %
Weatherization 0 0 0.00% 89.07 4123 | 46.29% 89.07 66.50 | 74.66% 178.14 | 107.73 | 6047%
Education 0 0 0.00% 0.00 0.00 0.00% 0.00 0.00 0.00% 0.00 0.00 0.00%
LivingWise® 0 0 0.00% 13.69 3660 | 267.35% 13.69 53.25 | 388.97% 2738 89.85 | 328.16%
Custom Energy Report 0 0 0.00% 24485 | 28356 | 115.90% || 24465 | 10600 | 43.33% 48930 | 38956 | 79.62%
CFL 0 0 0.00% 13.56 000 0.00% 13.56 0.00 0.00% 2712 0.00 0.00%
Commercial Lighting 0 0 0.00% 23024 | 30088 | 13068% || 22463 | 69406 | 308.98% || 45487 | 994.94 | 218.73%
Motor Replacement 0 ] 0.00% 13.12 3.68 28.05% 13.12 1.47 11.20% 26.24 5.15 19.63%
Total 0 0 0.00% 604.33 | 66595 | 110.20% || 59872 | 921.28 | 153.87% || 1,203.05 | 1,587.23 | 131.93%




Part B:

The number and type of technical trainings conducted and the number of customer attendees.

APSC Quick Start Technical Trainings

Selection, Duct Sealing.

DATE CLASS LOCATION SPONSORED ATTENDANCE
February 22, 2008 Motor Management Class Fort Smith OG&E 38
James Stengle, John Townsend, Robin Amold Plant Engineers
March 25, 2008 Motor Management Class Fort Smith OG&E 38
James Stengle, John Townsend, Robin Amold Plant Engineers
May 12-14, 2008 Manual J, Duct Design, Fort Smith Arkansas Energy Ofiice 25
Load Calculation, Grille Jack Rise - ACCA Contractors
Selection, Duct Sealing.
August 19, 2008 Energy Assessment 101 Russelhille Arkansas Manufacturing Solutions 34
Dr. Darin Nutter Plant Engineers
September 15, 2008 Manual J, Load Calculations Little Rock Arkansas Energy Office 38
for State Officials Jack Rise - ACCA Code Ofificials
October 7-9, 2008 Manual J, Duct Design, Fort Smith Arkansas Energy Office 23
Load Calculation, Grille Jack Rise - ACCA Contractors
Selection, Duct Sealing.
July 27-31, 2009 BPI Home Auditor Training Little Rock Kansas Building Institute 2
Doug walters Contractors
October 26-31, 2009 RESNET Home Rater Fort Smith Kansas Building Institute 16
Training Doug walters Contractors
Novemnber 10-12, 2009 Manual J, Duct Design, Fayetteulle Arkansas Energy Office 27
Load Calculation, Grille Jack Rise - ACCA Contractors

Part C:

A summary of total customer participation by program and a report on unfulfilled requests to
participate and/or numbers of customers on waiting lists.

Arkansas Quick Start APSC Summation Sheet
Program Total % Participant % Demand % Energy %
Name Program of #'s Of (kW) of (kWh) of
Cost Budget Budget | [Reduction Budget Reduction Budget
Weatherization $ 194385 63.96% 81 92.05% 107.73 80.47% 332,100 47.65%
Education $ 106,526 111.89% 0 0.00% 0.00 0.00% 0 0.00%
LivingWise® $ 81,271 97.06% 1,797 479.20% 89.85 328.16% 817,635 224.55%
Custom Energy Report| |$ 136151 114.17% 3423 165.68% 389.56 79.62% 1,054 644 51.79%
CFL $ 6,131 1061% 0 0.00% 0.00 0.00% 0 0.00%
Commercial Lighting $ 130828 106.92% 18 46.15% 994.94 218.73% 5,821,531 239.12%
Motor Replacement $ 98,122 6751% 19 2533% 515 19.63% 16,779 15.42%
I
Totals $ 753,414 81.22% | 1,587.23 131.93% 8,042,689 135.04%
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Part D:

A summary of lost contributions to fixed costs associated with each program and explanation of

how those lost contributions are directly attributable to the respective EE programs.

APSC Quick Start Program Lost Revenue
Program Name Program Costs Lost Revenue
2007 2008 2009 Total 2007 2008 2009 Total
Weatherization 28,452 48,157 117,776 194,385 0 4,044 6,439 10,483
Education 1,197 55,062 50,267 106,526 0 0 0 0
Compact Fluorescent Lamps 366 5,426 339 6,131 0 0 0 0
LivingWise® 1,197 45938 34,135 81,271 (] 9,126 16,912 26,038
Custom Energy Report 42,561 70,346 23,244 136,151 (] 19,942 11,407 31,349
Commercial Lighting 2,352 46,513 81,963 130,828 0 26,009 122,063 148,072
Motor Replacement 2,246 51,276 44,600 98,122 0 478 359 837
| Totals | [ 78371 322,719 352,324 753414 || 0 59,599 157,180 216,779 |

How are the lost revenues directly attributable to the respective EE program?

Anytime a more enery efficient element is installed on our electrical system, there are kW demand charges and kWh energy costs that are lost by the utility forever,

Part E:
A summary of shareholder incentive calculations, if and when appropriate.

Incentives not requested by OG&E or approved and allowed by APSC.
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Part F:

A description of program challenges and plans for program enhancements, including an
indication of whether process evaluations have been conducted and the results of such evaluations.

Arkansas Quick Start Challenges & Opportunities

Commercial Lighting

Rebates available from T-8 to T-5's.

Limited motor size for program at 25 HP

Motor Replacement

only.

Program Program ’7 Program Process
Name k Challenges Enhancements Evaluations
’ Al residential classes notable to benefit Open program to include a larger segment Yes. 10% of the homes weatherized under
Weatherization from program. of Residential Class. this program received a postinspection.
Pull program in-house, and manage
Third Party Management - Unable to meet program development, deployment,
objective as outlined in DSM Program. weatherization and monitor and evaluate
results.
Additional training and/or follow-up
Education required. No.
Pro-Actively promote program to schools
osccn not participating with reults from colleages
A achodls:Not paricapatng: and schools that paricipated in QS
LivingWise® Program. No.
OGE to work with LivingWise on kit
OGE branding insufficient on kits distributed| |developmentto ensure a stronger branding
to students. of the OGE Logo and impact and
participation in the program.
Evaluate additional means and
Customer must have access to the internet.| | opportunities for the customer to enroll and
Custom Energy Report participate in the program. No.
Qualify with Direct Options on new
: X methodologies aveilable on limiting keying
I 3 . ;
Maagpliod Inpub enfry errors or cross checking against
accumulated statistics.
Provide additional resources, literature and
Consumernoted;:«:ie: on Home Energy documentation that supports Energy
ge. Efficiency within the Home.
Open up multi-stream lines of coupon
Single line attack of coupon distirbution and distirbution and redemption. Additional
redemption. companies participating and vendors
CFL redeeming. No.

Evaluate a more robust program allowing
multiple opportunities for savings on
lighting and opportunities for rebates.

Increase the size of motors available under
the program and adapt the rebate structure
to fit the addtiional venue.

Yes. 8B0% of the rebated commercial
lighting projects received a pre and/or post
audit. Of these audits performed, 95% were

post audits.

Yes. 40% of the motors rebated received an
audit, verifying model, horsepower,
efficiency rating and NEMA Rating.
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Part G:

A description of the state of market maturity in each customer sector and specific training goals to

address that issue.

Arkansas Quick Start Market Asessment

Custom Energy Report

CFL

Commercial Lighting

Motor Replacement

Part H:

of the 6th Graders in the Fort Smith area.

The Custom Energy Report reached 3,423
homes out of 53,000 potential customers,
achieving 6.46%.

The lighting industry is already moving in
great strides to eliminate the incandescent
bulb, and replace with more cost efficient
technologyin CFL and LED.

The commercial lighting program has
reached .002% of 9300 consumers in the
Fort Smith Market. We had a total of 18
customers utilize the incentives offered for
lighting.

OG&E had a low impact in the 25HP motor
market with only 19 motors being installed.
We provided 4 fraining courses on motor
management and installation.

year, capturing 53%.

| ocaE anficipates reaching an additional

750 customers during the Comprehensive
Program over the next two years. This will
impact an additional 1.42% ofthe
community.

The focus on removing all incandescents
from production and sale by year ending
2011 is still in effect.

OGA&E will continue to reach outto
educational, public authority, small
commercial and lightindustrial customers
with new and innovative lighting needs. The
addition of energy efficient LED fixtures the
market, will help the consumer to hawve a
variety of fixtures for their lighting.

OGA&E has revised their new
comprehensive motor program byincluding
10-100 HP motors. With the broadening of
the market scope, we will capture more of
the scope of work performed in the industry.
We will continue to plan training sessions
and seminars on the benefits of high
efficient motors.

Program Market Assessment
Name Present Future Maturity
Quick Start Program Comprehensive Program 10-Year Outlook
Impacted 2/10ths of 1% of the homes in the In the OGE Comprehensive program and
= 2 OG&E Seniice Temitory of the Fort Smith o p ; P _g At a rate of 750 homes weatherized per
Weatherization area, that are eligible to participate in the addiional 1005 homas will be imgracisd. ar, OG&E can effectively cover the Fort
' 9 Rarict leaving 29,654 available to be weatherized. | | Yo" YO%= Hm
program. Smith area in 39.5 years.
A saturation level will never be achieved.
The focus on Education is continual. There | | The focus on Education is continual. There The market will continue to produce new
Education needs to be a constant marketing presence | |needs to be a constant marketing presence| | home owners and energy users each year,
educating the Consumer. educating the Consumer. all having the need to learn more about
Energy Efficiency.
The LiingWise Program reaches 1,065 | | The LiingWise Program can be expanded ‘;rf:“r;’:ri‘:: \:ﬁ:o‘:'t'i'n'::"g b;jﬁ:fn‘ii
LivingWise® students each year. This accounts for 53% to reach an additional 1,200 students each R

new students each year, all having the need
to learn more about Energy Efficiency.

A saturation level will never be achieved.
The market will continue to produce new
home owners and energy users each year,
all having the need to learn more about
Energy Efficiency.

A saturation level will be achieved on this
program by 2012, as the technology will
have moved beyond production of the
incandescent bulb, and the remaining ones
will have a bumout of about 1-year
thereafter.

Asaturation level will never be achieved in
the Commercial Lighting. New and
innovative lighting controls, appliances and
fixtures are continually being improved to
help lower utility cost and increase building
efficiency.

The Energy Policy Act of 1992 and The
Energy Independence and Security Act of
2007 standards on 1-500 HP, in 2010 will
have a huge impact on the applications of
moter installments. Preminum efficient
motor standards will become the new
standard in energy efficiency. This will help
the market saturation and will allow
incentives to go away.

A general description of utility (and/or vendor) program staffing levels and responsibilities.

OG&E currently employees one full time Energy Efficiency Coordinator for the OG&E Service
Territory in Arkansas. This individual coordinates each of the DSM Energy Efficiency Programs
and employees local vendors to Weatherize homes in the Fort Smith area.
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Part I:
Such other information as Staff and the Working Group determine should be reported.

None at this time.
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LivingWise®

Comments & Letters (Student)
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LivingWise®

Comments & Letters (Teacher)

Woods Elementary

Dear O.G.&E.,

Wowl!ll Fantasticll What a gréaf programilf I can't
think of enough great things to say about it. Thank you
for the opportunity to share this program with my
students and parents. The students were quite excited
to use the materials and see first hand how they could
save on natural resources. It really helped them to see
the difference instead of just reading that it does
make a difference.

The parents of my students were as surprised as
the students. I heard many comments on the savings
using the new showerhead and the CFL light bulbs.
This program was truly a big success at my school. I
teach fifth and sixth grade science and my present
fifth grade students are asking if they will get to do
this next year. I told them, "I hope sol* I hope I
don’t disappoint them.

Thank you, thank you, thank you for these

materials. C? Y
\\ ;o e f 4 j
g, | b

2007 Massans Roag <« Fon Smah. Atksrans 72803 - Telaphons [501) 525808
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Commercial Lighting

Contractor Information Sheet

OGE
Arkansas DSM Quick Start

Commercial Lightmg Fiebate Submission Foem

CUSTOMER:
Company Name; Sparks Hospilal
1
Address: 1500 Dhdson Avenus City, ST Zip: Fort Smith, Arkansas 72501
Contact Person: Karl Polts Phone: 475-241-E643
WORK SITE:
Meter # or Customer Acct K: 143746 Anmual Operation Hours: E736

Locatlon/ButéingfSite Name:  man buidirg

Address: P.0.8ax 17006 City, ST Zip: Fort Smith, Arkansas 728177006
CONTRACTOR:

Compainy Narme: Self

Auuress: City, ST Zip:

Confact Person: Phone:

Tois! Project Pre # Lampe 1566 Tolal Praject Pre kW 155038
Tolal Project Post # of Lamps 3,566 Tolal Projesi Pos: kKW 78 507
Tatal Profect ¥ Lamps Pad 3,566 Tolal Project W Reduced 75531

Tolal Projec! WWhe Redused 659 836
Totel Proect Rebaie $2 per Replacerment Lamp $7,152

CERTIFICATION:
By egning and submitiing this documient along with the 'Retroft Work Datail Shaet’, you are agreeing (hat he
work has beed pefarmead 28 gullinad on (he 'Redrofii Work Detad Shaal, and < salisfactary 1o the cusiomer,

mesls @ spplicsble Flectrical Cixles.,

arl Potie BRZ2008
Signsture DOate
Karl Poits N
Namwe Printed
Reien ip: Robin Arncid 7200 HWY a5 Seuth Phone: 478-645-2638
arnoldrk@ope.cam Fart Smith, Arkansas 72018 Fee:  479-649-5307




Commercial Lighting

Program Information and Contact Brochure

OG&E Elactric Sarvices is pleased to

provide a lighting rebate for schools and

commercial businesses. As part of this

‘exciting program, OG&E will rebate $2

per energy-efficient lamp installed at

your facility. And, to help you get started,

OG&E will assist you in locating a local

lighting expert who can:

» Conduct an audit and provide detailed
reports of your lighting needs

e Target inefficiencies

= Provide recommendations on fixtures,
lamps, ballasts and options

» Provide cost comparisonge and payback
analysis

= Help you save on your energy bills

For enerygy savings tips, visit our
Weh site: WWW.09¢e.com

For more information about

how your business or school

can henefit from the OG&E
lighting rebate program,

complete and mail the attached
reply card, today or call

1-800-272-9741.

Ea

, I want more information about the Energy Efficient Lighting Rebate

Yes

BEISINESS OR SCHOOL
ADDRESS

FAIY

STATE

CONTRET:

CONTACT NAME

DAY TIME PHONE

¥

0GaE Customer Senvice
1-800-272-9141

WHICH OF THE FOLLOWING AREYOU CONSIDERING?

[ REPLACE LIGHTING

ACCOUNT NUMBER
O UPGRADE LIGHTING

AGE OF CURRENT LIGHTING

0O NEW LIGHTING




Motors

Contractor Information Sheet

OGE

Work Qrdar Submisslon Form

Motor Distributor

|[MOTOR DISTRIBUTOR i

Company Name:

Addrags;

City, 5T Zip:

Phone:

Centact Person:

[CUSTOMER: | . )
Company HM_MAM&._QQIQ B

Address! D.G‘ Eeox | Ol

Ct:y,s*rz|p:__'-_}qe+ Em i Ae.ggggggﬁ "{‘Eq‘sj-’}mj
prone: 110G 248 - 2404
Coivtact Person: Cﬁhﬁh leé- L!@,Hlﬂrﬁﬂﬂﬁ g teir g;tﬂz -

Contract Reeount ;142127

[WORK SITE: | ;
~ Site Hame- E. Aihe
Address: Chme -
City, ST Zips < A’ -

[CERTIFICATION: |

By signing ang submitling this document along with the ‘Retraft Work Detall Sheet, you are agraaing tnat the

wiwk has Been porformad as oullnad en the "Ratralil Wark Debsil Sheed”. and is satisfacion (o the cuslomes
mests ot applicabéa Elacinzsl Codes
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Program Information and Contact Brochure

Motors

-
-
-

!/ t ‘ #l
it's4 Fact:'
*» Electric motor-driven systems used
in industrial processes consume

about 62 percent of all electricity
used in the United States industry.

* In 1992, the Energy Policy Act
established minimum efficiency
standards for industrial electric
motors built after October 1997,
Yet, only about 10 percent of sll
maotors in use today comply with
the minimum efficiency levels the
Act mandates.,

* Industrial motor electricity
consumption could be reduced
by up to 18 percent if companies
apply proven efficiency
technologies and practices.

OG&E Electric Services is pleased
to promote energy efficiency by
providing 2 motors program for
industrial compeanies like yours.

As part of this exciting pragram,
OG&E is offering rebetes to customers
who buy high-efficiency 25 hp motors.
For every high-efficiency 25 hp motor
you install, OG&E will offer an instant
rebate of $171 to you.

Were s how YOU hensiit.
To understand what a motor really costs,
compare initial purchese price with the
cost of the electricity it uses over its
working lifetime. Often, too much
attention is paid to purchase price. For
most motors, this initigl cost represents
& small percent of its fifetime cost.

Electricity accounts for the majority of
the total operating costs over the life of
the motor. Just a few percentage points
of higher efficiency can quidkly reduce
electricity costs. Even seemingly modest
percentage point differences in efficiency
ratings can yield substantial electrigity
cost savings when the motor is operating
continuously svary day.

AT

ZP;

CONTACT:
lohn Townsend (479) 649-5327

For more information about how vour
company can benelit from the rebate
progrant. compiete and mail the
aftached reply card. loday.
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Yes, I want more information about the High Efficiency Motor Rebate

WHICH OF THE FOLLOW ING AREYOU CONSIDERING?

COMPANY NAME:
ADDRESS:

CIlY;

CONTACT NAME:
DAYTIME BHONE:
ACCOUNT NO:

AGE OF CURRENT MOTORS:
[0 REPLACE MOTORS

0O UPGRADE MOTORS

O NEW MOTORS




CFL Program Removal Request

Al FU:{M,I(‘; B

g DEAHA K E-of;“ﬁt.u.

0N ianv 0F Comg

CHiseNHALL NESTRUD & JurLian, PA. S,
ATTORNEYS AT Law fem Y 3 gs Hf -09

REQIDHES CENTES
A0 WEST CAPTOL, SuTE 2840
FITTLE ROCK. AREANSAS 12201

TELEPHONE [BOA| 378-6E600 F‘l L EDM

FAR (301 3724541

Agril 8, 2008

Ms. Diana K. Wilson

Sacretary of the Commission
Arkansas Public Service Commission
1000 Center Strest

Little Rock, AR 72203

Re: Docket No. 07-075-TF
Rider EECR (Radetermination)

Dear Ms. Wilson;

On March 27, 2008, Oklahoma Gas and Eleciric Company ("OG&E™) filed
its Aftachment A to its Energy Efficiency Cost Recovery Tarniff. This filing was
made in accordance with the provisions of Secfion 7 of the Commission’s Rules
for Conservation and Energy Efficiency Programs approved in Docket No. 06-

004-R.

Subsequent to this filing it was discovered that OG&E had mistakenly
included costs and budgeted amounts for the Compact Flucrescent Light
program. OGAE initially proposed such a program as pan of ifs Quick Start
Program but was forced to withdraw the program because of retailer issues.
DGAE then sought to work out a plan directly with General Electric but has failed
to formulate a workable plan. At this time, OG&E ie not proposing to offer a CFL
Progrant,

Aftached hereto is a revised Aftachment A which reflects the correct
programs and costs. No costs or budgeted amounts are inciuded for Compact

Fluorescent Lights. Please substitule the enclosed Attachment A for the
Attachment A filed on March 27, 2008,

Should you hawé any questions, please do not hesitate fo contact me.

- 47 -

SO



CHISENHALL MeEsTRUD & Juoniaw, PA.

April 8, 2009
Page 2
Yours very truly,
CHISENHALL, NESTRUD & JULIAN, P.A.
“ Lawrance ; Chisenhall, Jr.
LECirg
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ATTACHMENT A -- Results of Energy Efficiency Quick Start Programs in years 2007-2008-2009

Company PY 2008 Lessons Learned,
P 2009 Budged PY 2009 Demand PY 2008 Cost £
or Entity Tyoe of Py 2008 Utility | SpendinginPy | ($000),% | Spendingin P | PY 2008 Demana R::u"::':m Y. 2°°°£’;‘:::’ Reducation PY 2008 Enorgy | FF 20 é:::?; i 5 5 Effactiveness | Emissions &'ﬁ:ﬁfﬁ'
Reporting, | Program Name m’;‘“ " | ReteilMarkot | established | 2000 ($000), % of |  increase (2009 ($000), % of| Reduction Goal | i Sl ':d"“w 00g | Achieved (W or | Energy Savings [ O n0e Mlvlam:io% of | To5t Rusults (a] - Reduction iR il
T s Budget (8000} | PY 2008 Budget Jvs PY| PY get | (kw or therms) g " therms), % of | Savings Goal | Achieved, % il " 4 California Reported REnAlon.
F Docket 2008 Pudget or therms), % Goal sl phipiges PY Goal Goal S Redustion, or
No. of Goal Termination
OG&E Enerpy Efficiency Dollars KW (Demand) kWh (Enargy)
07-075-TF Programs By Name|
Cosl por home high
Can do more for
Participant - 1.56 less §'s than
Weatherization EE R Tast - 52 collaboralive.
Program TRC Test - 47 Accourtability of $s
Socistal - 50 spent, Exlsting
Residential $137.410 £48,157 £127.410 517,776 80.07 4123 §9.07 8650 %297 147,600 84 563 184 500 PAC Test- 89 nia PrOgram SUCCess.
36.056% 100.00% 85.71% 46.20%: A00.00% T4.68% B3.54% 200.00% 30.71%
Participant - 393 Boved 1o an online
RIM Test- 1.04 pocess anly
CER - Cusiom TR Tesl - 854 resutting farm a
Enargy Repcet RE Socetal - 7.07 \Weh Re-Design
Pragram Reskdential 553,000 §70.346 $53,000 523,244 244 65 28356 24466 106.00 &78. 708 TaT 804 1,357,595 326,840 PAC Tes! - 854 nia Will Continue
132.73% 100.00% 43,86% 115.90% 100,00% 43.33% 107 22% 200.00% 24.07%
Farticipant - 995 Very well recelved
RiM Test - 42 by Studants,
LW - Living Wise TRC Test- 1.16 Parends, Teachers
Program EE Socletal - 1.29 and Administrators
Residenlial $37.213 45,939 §37.213 834,135 1369 36.60 1389 5325 121,371 333,080 242743 484,575 PAC Test- 1.16 na Wil continae,
123.45% 100.00% 91.73% 267.35% 100.00% 380.97% 274.41% 200,00% 199.62%
Participant - 000
RIM Tast - 0.00 Wery pleasad with
TR Test- (00 affons and effects
Educatien Program EE Sociatsl - 000 of the cofisborabive.
Residential 8,600 £55,082 543,956 $50,287 nia nia nfa na na na na na PAC Test- 000 nfa Will continue,
840 268% 511.42% 114.38% nia s na nia na
Participant - 5.30
RIM Tes! - 81 Wery successful at
Commercial TRC Test- 1.74 Enargy Savings and
Lighting Program I Commerclal & Societal - 1,89 Demand reduction.
Industrial 554,482 546,513 $54,482 $81,953 230.24 30088 22463 694.06 811,529 1,215,304 1,623,058 4,606,137 PAC Test - 8.82 nia ‘Wil confinue.
B5.37% 400.00% 150.44% 130.88% 97.56% 308.98% 148, 77% 200.00% 283.79%
Participant - 28
R Test- 31 Expanding e
Motor TRC Test- 16 range of motors e
b ookl ol EE Socetal - 18 BACOMPASS &
Progran Commercial $65,550 $51.278 $65,550 $44 600 13.12 168 1342 147 8,277 10,860 72,553 5,889 PAC Tesl- 37 nia broader spectmm.
78.22% 100.00% B8.04% 26.06% 100.00% 11.20% 26.90% 200,009 813%
Pagficipant - 5 24 Canceling program
RiIM Test - 1.80 as a rasult of
CFL - Compact EE TRC Tast- 4.12 upeoming standards
Flourescent Lamps Soclelal - 4.24 to the lighting
Residantial 526,893 55,426 0 0 13.50 0.00 .00 0.00 105,061 o o a PAC Tes!- 6.35 nia inchustry,
18.78% 0.00% 0.00% 0.00%: 0.00% 0.00% 0.00% 0.00% 0.00%
Demand R
Programs by Nama
(efectric only)
Panicpant - 463 |
RIM Test- 71 Overall, 6 of the 7
TRC Test - 2.03 original programs.
Sociatel - 2,47 are very effective,
Portfolio Total $385,148 322719 5391 811 5351985 B04.33 66595 58518 921.28 1,985,333 2,434,738 3,780,542 5,607,851 PAC Tast-2.10 nfa and will continee.
B83.70% 101.68% 89 BE% 110.20% 096 B3% 157 44% 122.64% 189.42% 149.15%




ATTACHMENT B - Pre-lmplementation Report on Energy Efficiency Gomprehensive Programs in 2010 (Program Year 2010)

Date Approval
c Heeded to Enable
ompank :\r zm: PY 2010 Are Cost il 1o
or Entity S PY 2010 Utility | Spending in PY T o m:u“l:':'m PY 2010 Energy Eftectiveness [ S0 | implementation,
Reporting, Program Name PvPG o Retail Market established | 2010 ($000), % of Reduction Goal | Achieved (kW Energy Savings Test Results {All Aaducrion Outlook For
rogral Budget ($000) | PY 2008 Budget Savings Goal |Achieved, % o 4 California Continuation,
TF Docket or therms), % Reported
of Goal Goal Tesis) Applicable Expansion,
No. Reduction, or
Termination
Energy EMiciency
OG&E Programs By
07-075-TF Name
Participant - 4.06
R Test - 65
Weatherization EE TRC Test- 367
Program Societal - 373
Residential $1,201,500 50 611,00 0.00 1,567,324 0 UCT Test - 1.00 nia Movember 15, 2009
0.00% 0.00% 0.00%
Parkcipant - 22 94
CER - Custom RIM Tesl - g8
Energy Report EE TRC Tesl - 16 26
FgiAm Soceta - 1720
Fesidantial 7,000 50 5500 000 168,067 o UCT Test-12.86 nla Movember 15, 2005
0.00% 0.00% 0.00%
Parficipant - 9.43
RIM Test- 28
LW - Living Wise TRC Test - 1.63
Program 22 Secielal - 2.02
Rasidential £51,000 50 1.00 0,00 115,850 o UCT Test- 58 nla Movember 15, 2008
0.00% 0.00% 0.00%
Participant - 000
RIN Test - 0.00
TRC Test - 000
|Education Program EE Societel - .00
Residental $32.045 50 0.0 0.00 o o PAC Test - 0.00 nia Movember 15, 2008
0.00% nia
Padticipant - 829
RIM Test- 45
Commerclal TRC Tesl- 4.38
Lighting Program EE : Sociotal - 463
Commerceal $65,440 50 280.00 00 1,125,058 1] UICT Tast - 11.48 nia Hovember 15, 2009
0.00% 0.00% 0.00%
[Particpant - 1.44
RiM Test - 657
Wotor i TR Test - 1.00
Replacement EE Societal - 1 07
Program Commercial $7.500 30 13.00 000 63,219 [ SAC Test- 404 nia November 15, 2008
0.00% 0.00% 0.00%
Demand Response
Pregrams by Name |
[electric only)
Participant - 4.85
RIM Test - 51
TRC Test - 272
Socetal - 3,62
Portfolio Total $1,364,485 $0 970.00 000 3,020,518 0 UCT Test - 1.49 Noversber 15, 2008
0.00% 0.00% 0.00%




Arkansas Economic Tests
Pre and Post Results

Weatherization CER LivingWise Education Commercial Motor CFL Cumulative
Economic Lighting Replacement

Test Pre Post Pre Post Pre Post Pre Post Pre Post Pre Post Pre Post Pre Post

Test Test Test Test Test Test Test Test Test Test Test Test Test Test Test Test

Participant Test 1.58 214 9.99 0.00 9.99 0.00 0.00 0.00 5.30 19.66 0.28 0.29 5.24 0.00 4.63 18.06
Rate Impact Measure 0.52 0.21 1.04 0.84 0.49 0.45 0.00 0.00 0.81 0.85 0.31 0.06 1.80 0.00 0.71 0.76
Total Resource Cost Test 0.47 0.42 6.54 2.69 1.16 3.46 0.00 0.00 1.74 7.89 0.16 0.05 412 0.00 2.03 351
Societal Test 0.50 0.44 7.07 2.88 1.29 3.66 0.00 0.00 1.89 8.58 0.18 0.05 4.24 0.00 247 3.79
Program Administrator Cost Test 0.89 0.25 6.54 2.69 1.16 113 0.00 0.00 6.82 20.02 0.37 0.06 6.35 0.00 2.10 4.44




ARK PUn U w23 SULM

reqRETARY N TOHNL

CHISENHALL, NESTRUD & JULLAN, BA. iy 19 3 12 PH 'lU

ATTORNEYS AT LAwW

REGIONS CENTER Kﬁ
400 WEST CARPITOL. SUITE 2840
LITTLE ROCK, ARKANSAS 72201 F' l L E D
FELEFHONE (501) 372-5800
FAX [SO1 372~494 W.cnjlaw.com

Ms. Jan Sanders

Secretary of the Commission
Arkansas Public Service Commission
1000 Center Street

Little Rock, AR 72203

Re: Docket No. 08-049-RP
Modification to Annual Report of Approved
Conservation and Energy Efficiency Programs
Oklahoma Gas and Electric Company

Dear Ms. Sanders:

On March 31, 2010 Oklahoma Gas and Electric Company filed its annuai report for the Quick
Start Energy Efficiency Programs for the year 2009. Subsequently, in the preparation of its tariff filing in
Docket No. 07-075-TF, it was discovered that several discrepancies existed between the calculations
supporting the TF filing and the annual report. Attached hereto is a supplement to the annual report
that reconciles and explains the differences in the original filings. The calculations utilized in Docket No.
(07-075-TF are correct and this supplement is intended to revise the annual report calculations to
reconcile with the TF filing. It is important to note, as noted on the supplement, that the reconciled
numbers will not exactly match those used in the calculation of the TF filing due to the fact that certain
labor and expense costs associated with DSM, which are included in rate base and, therefore, are not
included in the EECR tariff recovery, are appropriately included in the annual report. This reporting
difference will be present in each reporting year unless the labor and expense costs for DSM are
removed from base rates.

Should you have any questions regarding this matter, please do not hesitate to contact me.
Yours very truly,

Lawrence/k. Chisenhall, Jr.
Chisenlfall, Nestrud & Julian, P.A.

Attachment
cc: PSC Service List



SUPPLEMENT TO 2069 ANNUAL REPORT

The following is a reconciliation between the Energy Efficiency Program Rider (EECR) report filing,
docket 08-049-RP and tariff filing, docket 07-075-TF. The report filing provides the total actual costs of
the Energy Efficiency Programs and the tariff filing reports the total actual costs to be recovered through
the EECR tariff.

For the period of 2007 the 08-049-RP filing reported $78,371 as the total actual costs. It did not
include $106,007 of pre-implementation costs and did not exclude $366 of Compact Fluorescent
Lighting (CFL) actual costs because of withdrawing from CFL program, bringing the total for the
reporting filing to $184,012 which corresponds to the tariff filing for 2007,

For the peried of 2008 the 08-049-RF report filing reported $277,828 as the total actual costs.
The report filing did not include incremental labor and expenses of $13,990 and did not exclude
$2,015 of CFL cost bringing the total to $289,803 which corresponds to the tariff filing for 2008.
For the period of 2009 the 08-049-RP filing reported $351,985 as the total actual costs. For the
tariff filing, docket 07-075-TF the recoverable costs excludes the incremental labor and expenses
of $87,115 which is included in the current rate base as of June 2009 as a result of new tariff
placed in effect June 2009. This exclusion of actual costs in the 07-075-TF tariff filing brings the
total actual recoverable costs to $264,860 for 2009,

Arkansas Conservation and Energy Efficiency Programs (EECR)

2007 2008 2009 Total

08-049-RP filing 3 78,371 $ 277828 § 351,985 $ 708,184

07-075-TF filing § 184,012 $ 239803 § 264,860 $ 738,675

v o Diffrece TS 105641 S 11975 S (125 S 30491

‘e ] v
Ay

b P A DR TR S SO L TR T ot P S I Vet E ey i Tl LR

Description of the Differences:

Other Costs - Pre-Implementation Costs ~ $ 106,007 106,007
CFL program withdrawn $ (366 5 (2015 (2,381)
Incremental Costs included $ 13,990 13,990
Less Incremental Costs after

implementation of rates June 2009 $ (87,115) (87,115)
Difference in reporting* $ - 3 - ($10) (8 10)
Total Actual Cost Differences 3 105,641 $ 11,975 $  (87,125) $ 30,491

* 08-049-RP Weatherization Program amount reports $1¢ more in 2009 than
the 07-075-TF filing.

Note: The actual program expenses in the filing 08-049-RP will be different
from 07-075-TF filing which is the recoverable expenses. As a result, there will
always be differences between the two filings. OG&E will provide
reconciliation as needed.
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