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Executive Summary 

This document is provided to the Arkansas Public Service Commission (“APSC”) as the final review of 
the Oklahoma Gas and Electric (“OG&E”) Quick-Start Demand Program, and results pursuant to Order 
18 of Docket No. 06-004-R. In OG&E Application, Docket No. 07-075-TF, OG&E proposed to initiate 
seven Quick Start Programs, and subsequently received approval by order #4 to implement. The 
individual programs are described and defined I the Appendix portion of this document. 

OG&E began implementation of the Quick Start Program on October, 2007. 
OG&E filed its first interim report with the APSC in April 2008, covering the October- 
March 2008 time period. 
OG&E filed its second interim report with the OCC in April 2009, covering the March 
2008 through March 2009 time period. 
OG&E is submitting this final report on the Quick Start Portfolio with the APSC dated 
March 3 1,201 0, covering the January 2008 through December 2009 time period. 

OG&E uses Deemed Savings, Data & Reporting Program information and Stipulated Savings to 
evaluate and monitor the individual program results. Concurrently, OG&E succcssfully designed and 
tested our evaluation, measurement and verification processes which enabled the company to accurately 
report energy savings. Additionally, the company has developed a total cost tracking system. 

Avenue is a customcr relationship management (CRM) suite that is being used to track data and store 
information on the DSM Programs, and is stored in a central database at OG&E. 

The portfolio of Quick Start Programs has demonstrated positive savings for 2008-2009. The following 
paragraphs highlight the activities of each program: 

Arkansas DSM Quick Start Weatherization Program: 

OG&E continued its’ support of the collaborative with the other utilities across the state, and with the 
Central Arkansas Development Council controlling the disbursement of funding. In the OG&E District 
the Crawford Sebastian Community Development Agency in Fort Smith and the Universal Housing 
Agency based in Russellville, weatherized 50 severely energy inefficient residential homes in 2009, and 
3 I homes in 2008, leaving us short of meeting our total program god of weatherizing 88 homes by 7 
homes. Utilizing funds horn American Recovery and Re-Investment Act, (ARM}, the agencies were 
able to train additional contractors in order to increase the number of homes in 2009 over 2008. 
l’he savings realized by this program through December 3 1,2009 were; 

Demand (IcW) = 107.73, (60.47% of goal) 
Energy (kWh) = 332,100, (47.65% of goal). 

- 
- 

OG&E has spent $1 94,385 during the 26-months of the program. This resulted in an average cost 
per home of $2,399.82. 
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Arkansas DSM Quick Start Education Program: 

The Arkansas Energy Office, (AEO), administered the collaborative efforts of the Arkansas utilities 
educational profile in training opportunities. Multiple classes were held in Fort Smith and in 
surrounding areas to train HVAC contractors, on Manual J load calculations, duct design installation and 
sizing, along with proper selection of air grilles for residential homes. Classes were held in the Fort 
Smith Area in October for Building Performance Institute, Inc. to certify individuals in the profession of 
residential energy auditors. Local advertising in the media throughout the year was placed by the AEO 
for energy conservation awareness. Area industry plant engineers and plant managers were updated on 
techniques of how to manage energy consumption in their plants. 

OG&E has paid $106,526 during the 26-monthS of this program. 

Arkansas DSM Quick Start LivingWisa Education Program: 

’The LivhiWke@ Program was utilized in three (3) districts in 2008 and four (4) school districts in 
2009. One Thousand and sixty five (1,065), sixth grade students participated during the spring and faI1 
semester 2009 which was an increase of 333 students over 2008. There was a cotzsensus from all 
participating teachers that it was an easy to use curriculum and they felt that with the troubled economy 
and the uncertain environmentaI and energy situation, the teaching materials were extremely timely. A 
total of 53% of all sixth grade students in the OG&E service territory have participated in the 
LivhgWise@ Education program in 2009. (Comments and letters from the Teachers and Students are 
included in Appendix Pages 41 & 42). 

The savings realized by this program through December 3 1,2009 were; 
- 
- 

Demand (kw) = 89.85, (328.16% of goal) 
Energy (kWh) = 8 17,635, (224.55% of goal). 

OG&E has spent $8 1,27 1 during the 26-months of the program. 
OG&E reached 1,797 of 6* grade students at a price of $38.25 per LivingWiseB kit. 

Arkansas DSM Quick Start Custom Energy Report Measure: 

The Custom Energy Report is a self guided mail-in or online home energy audit. OG&E mailed 20,000 
offers to residential customers in 2009. There were 1060 customers who responded and took advantage 
of this tool that helps them realize the impact that energy efficiency improvements could have directly 
on their homes. Of the 1060 customers participating, we experienced a 5.30% response rate utilizing the 
web and mailed pieces, 

- 
I 

The savings realized by this program through December 3 1,2009 were; 
Demand (kW) = 389.56, (79.62% of goal) 
Energy (kwh) = 1,054,644, (51.79% of goal) 

OG&E has spent $136,15 1 during the 26-months of the program. 
OG&E’s total. cost per Audit Report delivered was $128.44. 



Arkansas DSM Quick Start CFL Measure: 

OG&E filed a motion on April 8,2009, with the Arkansas Public Service Commission on the original 
filing of the CFL measure. OG&E initially proposed such a program as part of the Quick Start Program, 
however was forced to withdraw the program due to retailer issues. See attached filing in Appendix 
Page 47. 

Arkansas DSM Quick Start Commercial Lighting Measure: 

The OG&E Commercial Lighting Program paid rebates on 6,207 Imps  in 2008 and 18,450 Imps  in 
2009 and reaching 239.12% of the lighting Energy goal. OG&E continued recruiting and educating 
customers with additional presentations made throughout 2009. The commercial lighting program has 
received publicity from local newspapers in the OG&E Territory. 

The savings realized by this program through December 3 1,2009 were; 
- 
- 

Demand (kW) = 994.94, (2 18.73% of goal) 
Energy (kWh) = 5,821,531,239.12% of god). 

OG&E has spent $1  30,828 during the 26-months of the program. 
OG&E has paid $49,3 14 for 24,457 T-12 Fluorescent Lamps replaced from October 1,2007 
through December 3 1,2009. 

Arkansas DSM Quick Start Motor Replacement Measure: 

h e  to the down turn of the economy, capital dollars were unavailable in industrial plants for motor 
upgrades. Instead customers chose to rewind existing motors rather than replace and in other cases, 
industrial customers took existing stored motors and placed them in service. This adversely impacted 
the success of this program. In order to try to stimulate change outs, OG&E conducted 7 seminars and 
trainings for plant personnel to increase awareness and encourage participation. 

The savings realized by this program tbrough December 3 I ,  2009 were; rn 
- 
- 

Demand (kW) = 5.15, (19.43% of goal) 
Energy (kWh) = 16,779, (1 5.42% of goal) 

OG&E has spent $98,122 during the 26-months of the program. 
OG&E has paid $3,249 for 19 NEMA Premium High Efficiency Motors replaced, at an average 
incentive amount of $1 7 1 per motor. 

Conclusion : 

OG&E’s Quick Start Program Portfolio has performed at or above the expected level for a new portfolio 
offering. The past years results have been to intemive awareness of the programs issued by OG&E. 
Though the training of individuals, the hard work of the collaborative, employees and public awareness 
we were able tu increase the awareness and educate the consumer on energy consumption and 
conservation practices. 

In spending 8 1.22% of the allotted Budgeted Dollars, OG&E achieved 135.04% of its Energy Savings 
goal and 13 1.93% of its Demand Savings goal, from the portfolio of the Quick Start Programs. This 
equates to spending $753,414 of the budgeted $927,604, while realizing Energy Savings of 8,042,689 
kwh against the budgeted amount of 5,955,996 kWh, and Demand Savings of 1,587.23 kW against the 
budgeted mount  of 1,203.05 kW. 
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As the Quick Start Program was analyzed, and final numbers evaluated, OG&E was pleased with the 
results of the Arkansas Quick Start Program. Not only were we capable of staying within the budgeted 
dollars, but we were able to achieve a greater degree of savings in both Energy and Demand. 
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Program Overview 

OG&E develops energy efficient programs with the purpose of reducing overall energy consumption 
and reduce load during periods of high peak demand. These programs allow OG&E the ability to 
alleviate potential electrical shortages and achieve energy savings by enabling customers to change their 
behavior, attitudes, awareness and knowledge about energy savings and use of energy efficient 
techno log&. 

By implementing energy efficiency programs, demand for electricity will slow which in turn avoids 
emissions that would otherwise be produced by increased power generation. Energy efficiency programs 
have the potential to significantly reduce the effect power generation has on the environment by 
reducing two pollutants emitted during the process of generating electricity, sulfur dioxide and nitrogen 
oxides. These energy efficiency programs decrease electrical demand thereby decreasing power 
production which in turn produces harmful carbon dioxide emissions. 

All customer classes benefit from energy efficient programs. Hard-to-reach residential customers benefit 
from keeping more of their disposable income, maintaining the same quality of lifestyle and adopting a 
more energy efficient philosophy. Energy efficient programs lower operating costs and enable the 
efficient use of energy throughout all customer classes. With lower operating costs and enhanced 
productivity, Arkansas businesses remain competitive in the global economy and avoid the outsourcing 
of jobs and services. 

OG&E has actively managed its energy efficiency portfolio since receiving APSC approval of it Quick 
Start Program in October 2007. 

The following Program Impact Section details the savings achieved and costs expended through the year 
of 2009. 

Section 1 - Program Savings and Costs 
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Portfolio Impact 

Propram Saviws 0Znerg;y & Deip and) 

I I I  I 

Explanation of Results: 
This table represents the savings achieved by each measure of d e  DSM Program by year and YTD - 
March 20 10, 
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Weatherization Program: OG&E worked with the area CAP agencies, Sebastian Crawford 
Development Council, serving Crawfwd and Sebastian Counties, and the Universal Housing 
Development Corporation, serving Franklin, Johnson, Logan, in the OG&E District. This 
program took time to build due to logistics, however, fell several short of meeting the program 
end goal of 88 homes by 7. 

0 CFL Program: Due to the withdrawal of a vendor from the program the Compact Fluorescent 
Lighting campaign was removed from the list of approved programs. Opportunities to 
communicate the usage and installation ofthe lamp were presented to civic groups, church 
groups and educational talks to schools. OG&E utilizd Earth Day presentations at the local 
mall shows, Home Builder Association Home Shows, and at the Janet Huckabee earth day 
ceIe bration. 

Energy Efficiency Education Program impacts all of the measures by frequent customer 
exposure to energy efficiency methodologies. OG&E recognizes the importance of education in 
energy consumption. OG&E along with the other colldmrative partners and the Arkansas Energy 
Office utilized print media, radio, web and television to increase the level of awareness. Along 
with educating contractors, industrial and commercial partners througt.1 specialized training in 
their field of expertise. 

Livingwise0 Education Program was very well received in OG&E District, We were able to 
reach 1055 students in 5 different school districts through the 2009 school year. With the 
timeliness of higher energy prices, educators enjoyed the possibilities of teaching young students 
on the value of energy usage in the home. We were able to achieve 224.55% of the energy goal 
while only spending 97.06% of the budgeted dollars, and reaching 53% of the sixth grade 
students. See Appendix pages 41 6% 42 for comments from the students and teachers. 

Custom Energy Report (CER) Program helps families discover ways to save money on their 
energy wage while learning how to be more responsive oftheir everyday needs. This report was 
utilized on the OG&E web site, as well as mailed to 20,000 consumers in the OG&E District in 
2009. We reached 3,423 consumers and achieved 79.62% of the Demand Savings and 5 1.79% 
of the Energy Savings as initially budgeted. 

Commercial Lighting Program: The commercial lighting p r o w  was designed to reach 
projects including larger school districts, commercial projects and light industrial facilities. This 
program proved to be a large success. We exceeded our initial Demand Savings of 454.87 kW 
for the progam by an additional 540.07 kW or 218.73% and exceeded our Energy Savings of 
2,434,587 kWh by 3,386,944 kWh or an additional 239.12%. 

* Motor Replacement Program: To help the industrial customers become more aware of 
controlling their energy consumption through higher efficiency motor replacement. Oti&E fell 
short of the savings forecasted at the onset of the program due in part to the initial design of the 
program limiting ourselves to just 25hp motors, followed by a sluggish economy. The Demand 
Savings of 5.1 5 k W  fell short of the budgeted amount by 21.09 kW or 80.37%, and the Energy 
Savings of 16,779 kWh fell short of the expected budgeted amount by 92,05 1 kWh or 84.58%. 
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Program Portfolio 



OG&E Weatherization Program 
Results =October 2007 through December 2009 

Program Description: 

An Energy Efficiency Program targeted to residential customers that allows the customer to 
participate in programs to assist in managing energy costs and io begin to be able to utilize price 
response tariffs. This program focused on customers who owned their home and who have 
homes that were severely energy ineffrcient. The program design is to upgrade and improve the 
thermal envelope of the dwelling. 

Program HiphIightS: 

0 

Quick Start Program began on October, 2007. 
The Arkansas Weatherization Program was administered through the Central Arkansas 
Development Council. 
The Universal Housing Corporation and Crawford Sebastian Development Council 
preformed audits and jobs in the OG&E District. 
A total of 8 1 homes were completed in 2008 and 2009, at an average cost per home of 
$2,399.82. 
OG&E personnel completed and became RESNET certified in April 2008. 
OG&E participated in the Fort Smith Home Builders Home Show, in February 2009, 
providing information on the Arkansas Weatherization Program. 
In evaluating the submitted work orders, the most common weatherization measures 
included blowing additional attic insulation, foam outlet gaskets, caulking around the 
exteriorlinterior of Windows, weather-stripping doors, and installing CFL lights. 



Program Budget, Savings & Customers: 

. .  

Program Events & Traininp: 

Sample of Events: 
02-1 9-2009 - Participated in the Fort Smith Homebuilders Association Home Show, showcasing 
Arkansas Weatherization Program, Living Wise" school program. 
Met with key personnel from Crawford Sebastian County Development Corporation, and 
Universal Housing Corporation on weatherimtion projects. 
Audited homes completed for proper application and verification of work performed through 

Pgram-  

Sample of Training Provided: 
0 04/22/08 - DSM consultant completed RESNET HERS Training. 

Deemed Savings: 

The deemed savings redized for each Weatherization Project was calculated using 1 3 3  kW and 
3,690 kwh per home. These numbers were hitially supplied and identified by Frontier 
Associates. 

The Arkansas Weatherization Program weatherized 3 1 homes in 2008, and 50 homes in 2009, 
for a total of 81 homes over the 26-montlrs of the program. This resulted in Energy &Wh) 
Savings of 332,100 and Demand (kw) Savings of 107.73. 
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EM&V: 

The NEAT Program most commonly used by community action programs is an intricate, precise 
validation program that requires lengthy input time to achieve results. OG&E decided that while this 
program will be used with CAP Agencies that it would be dificult to expect contractors and socid 
service agencies to complete the program and obtain numbers required to meet goals. Therefore, OG&E 
asked Frontier Associates LLC, to modify the verification program utilized in the Arkansas 
Weatherization collaborative for the OG&E service territory. This report provides verification of kW 
and k w h  savings. 

See the “EM&V Section” @age 3 l), of th is document for Weatherization details. 

Promam Summary: 

The program has been successful in the improvement of utilizing energy consumption and the 
thermal barrier of the borne. As with any new program it had a slow start and in some areas of our 
territory was not utilized as well as expected. A total of 81 homes were weatherized in 2008 and 2009. 
This program has a potential to help many more families in our communities, whom otherwise would 
have no funds or means available to make these weatherization improvements. 
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Energy Efficiency Education Program. 
Results = October 2007 through December 2009 

Program Description: 

Provides energy efficiency information to all customers, of all classes, allowing them to make 
more informed decisions on how they are using energy and to look at alternatives to improve 
their consumption, thereby decreasing demand and energy usage. 

Program Highliphts: 

Program began on October 2007. 
As administrators of the program, the Arkansas Energy Ofice was able to accomplish a 
successful campaign utilizing the funds h r n  the participating utilities. In the Fort Smith 
area, we had a total of four sessions. Two of the sessions were on Manual J load 
calculation, duct sizing, grille selection, and duct sealing. OG&E facilities were used for 
the fist class of Manual J held in the Fort Smith area 

Propram Budget, Savinps & Customers: 

I I ktua~savinas 1 I 

Education Program Events & Trainimp: 

Sample of Events: 

e 

Tighten Up Arkansas, radio and television ad campaign. 
Creating a web site to educate and promote energy efficiency throughout Arkansas. 
Publishing of printed material for water heating, cooling, heating, air sealing, etc.. . 
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Sample of Training Provided: 

0 

2-6-08 Training Seminar held in Fort Smith far Plant Managers, Engineers, and Buyers, 
3-7-08 Training Seminar for Plant Managers and Maintenance Managers on High Efficiency 
Motors. 
3-1 9-09 - Held two Motor Money Seminars for decision makers With Baldor Electric Company 
in Fort Smith, as guest speaker. Meethg was held h Oklahoma City. There were 30 attending. 
5-28-09 - Update on DSM Lighting and Motor Programs at the Bddor Energy Forum 
8-27-09 - Update on DSM Lighting and Motor Program at the Baldor Energy Forum. 

Report and Data Manapement: 

rn The Report and Data Management for this measure tracks the materials used, the type of 
education, the number in attendance and the total cost of the project. 
The information is tracked and recorded into the iAvenue database and stored. 

Promam Summary: 

The Arkansas Quick Start Education program for 2008 and 2009 was administered by the Arkansas 
Energy Office. Multiple classes were held in Fort Smith and in surrounding areas to train W A C  
contractom, local and state code enforcement officials in Manual J Load Calculation, duct design and 
installation procedures. Classes to certify home energy auditors where held in different regions across 
the state and in the Fort Smith Area by Kansas Building Institute, for BPI certification. Area industry 
plant engineers and plant managers were updated on techniques of how to manage energy consumption 
in their plants. A media advertising firm was chosen to place ads, create a web page, and utilize fact 
sheets for public information on heating, cooling, water heating, appliances, lighting, and air sealing. 
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OG&E Livingwise@ Education Program 
Results =January 2008 through December 2009 

Program Description: 

The program provides the teachers and their classes of 6' grade students a curriculum on home 
energy efficiency. At the end of the curriculum a Livingwise@ education kit, (which includes a 
CFL, air filter, aerator, low-flow shower head, night light and energy efficiency information), 
provides the students the opportunity to participate with their families on energy awareness. The 
students take the Livingwise03 kit home and install the energy efficiency measures with the 
assistance of their parents. 

Program Highlights: 
? & -  > e 

Quick-Start program began on January 2008. 
In 2008,B schools participated from 3 school districts, With 732 students l u n g  about 
Energy Efficiencies in their home and school. 

0 In 2009,8 schools participated from 4 school districts, with 1065 students leamhg about 
Energy EfFciencies in their home and school. 
OG&E has seen a 100% return rate horn teacher suweys. 
The selection process for Livingwise@ begins with a list of potential elementary public 
schools for 6* grade classes that OG&E sends to Livingwise@. This is a turn-key 
program, where the following services are performed by Livingwise@: 

o Contact the school 
o Verify school address 
o Speak with the teachefls), 
o Produce and mail the required number of kits for students and teachers, 
o Follow up with teachers on the class participation during the curriculum and then 

on the activities provided in the kit for the students to take home and interact with 
their parents. 

A report is then submitted to OG&E at the end of each semester detailing the activity, the 
results and the participation level and acceptance of the program. 
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Program Budget, Savings dk Customers: 

I i 

I 

Program Events: 

Sample of Events: 

0 

rn 

08-07-08 - Presentation to the Partners in Education held at Ramsey Junior High for all Fort 
Smith District Schools on Livingwise@ program for all sixth grade students. 
11-S-OS - Southwest Times Record recognized OG&E's commitment in an article with Woods 
Elementary, providing schools with tools to improve energy efficiencies in their homes h m  the 

Livingwise@' kits. 
02-25-09 - Presented program during Fort Smith Homebuilders Home Show. 
04-08-09 - Presentation to Camall Elementary sixth grade students on Livingwise@ information. 
04-1 8-09 - Attended Earth Day Celebration and promoted LivingWise" kits at the Janet 
Huckabee Nature Living Center. 
08-05-09 - Presentation to the Partners in Education held at Ramsey Junior High for all Fort 
Smith District Schools on Livingwise@ program for all sixth grade classes. 

Deemed Savings: 

e The deemed savings realized for each Livingwise@ kit provided to students was calculated at 
0.052 kW per kit and 690 kWh per kit. 
1,797 kits to 6* Grade students, at an average cost of $38.25 per kit. 
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School Participation: 

The following schools participated in the Livingwise@ program for 2008 and 2009: 

Program Summary: 

The LivingWise@ Program provided Energy Efficiency and Awareness training for 732 students 
fiom February 2008 through December 2008 and another 1,065 students from February 2009 through 
December 2009, for a total student participation of 1,797. 

potential participation in the Livingwise@ Program. RAP contacts the school, enrolls the teacher and 
quantifies the number of students. A list of enrollsd schools and participation information is sent to 
OG&E each month. 

2010 that will include the “OG&F’ look as opposed to the generic Livingwise@ look. The cantents of 
the box will remain the m e .  

OG&E agreed to provide list of schools, each semester, to Resource Action Programs (RAP), for 

Resource Action Program and OG&E have been working together to create a customized box for 
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OG&E Custom Energy Report (CER) Program 
Results = October 2007 through December 2009 

Program Description: 
This Program provides electronic andor hard copy energy reports reflecting actual customer 
electric billing to the residential customers through personalized surveys. Upon completion of 
the survey, the customer will receive a personalized energy report providing analysis and 
recommendations on how to Save energy. 
This report is specific to their house, living styles and choices. The energy savings tips are 
customized to their individual criteria and needs. Recommendations are provided that will direct 
the customer, (in order of highest savings opportunities), on ways to save energy. 

Promam HiPhlights: 
0 Quick-Start program began in October, 2007. 

The Custom Energy Report is provided to the customer, free of charge, after they complete the 
home information survey. It contains electric usage infomation and cost comparisons based on 
the information they provide to us. 
The Custom Energy Report also includes recommendations to help the customer use less energy 
and save money on their monthly bills. The report contains specific energy savings tips for their 
home. 

0 A follow up survey is sent to those requesting a report, asking for comments and suggestions for 
improving this sewice. 

e 

Propram Budget, Savinps & Customers: 

Provram Events & Traininp: 
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Sampie of Events: 
April 2009 - Mailed 20,000 letters and survey requests were mailed to reidential customers. 
OG&E received 1060 espsnses, for a take rate of 5.30%. Om god for 2009 was to receive 
1033. We exceeded that by 27 or 3%. 

Januaij- 
February . 

- March 
~ ApGl 
- _  May- 

June- 
July- 

- A u g u K  
Segternber 

N ove ~- m her: 
December 

L)ctokT 

1 New CER website that is connected with the OG&E website went live on February 13,2009. 
This new web link follows the design of our new logo Positive Energy, and is more user- 
kiendly . 

RUmnWF.aSpx httD://W W W , O i ? a m ? d r € % ~ ~ ~ ~ V ~ ~ W d - ~  / F B W W E € & t W Y S E  

Deemed Savings: 

The deemed savings realized for each Residential Energy Audit (CER) was calculated at 0.1 1 1 
kW per report and 308 k w h  per report. 
OG&E completed 3,423 Residential Energy Reports, at an average cost of $39.78 per report. 

Program Summary: 

The goal of the CER is to aid residential custornm in improving comfort while lowering energy 
costs in their homes. A mailed energy survey or online survey provides a personalized report 
showing where the home uses energy and recommends actions for saving energy. The report 
also includes a 12 month comparison of electricity use, energy costs and the trend for costs and 
breakdown of electricity used. The report is free of charge to OG&E custmers. 

Marketing efforts included direct mailings, media coverage, md OG&E website promotion. 
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Direct Options is the program administrator for the program. They mail out the surveys, receive 
the responses and prepare the report for OG&E residential customers. 
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OG&E CFL Program 
Results = October 2007 through December 2009 

Program Description: 

The purpose of the Compact Fluorescent Light (CFL) measure is to help reduce energy use and 
demand for residential customers by displacing conventional incandescent light bulbs with lower 
wattage CFLs. 

Propram Highliphts: 

Quick Start program approved by the Arkansas Public Service Commission October 2007. 

e Opportunities to communicate the usage and installation of the lamp were presented to civic 
p u p s ,  church groups and educational talks to schools. OG&E utilized Earth Day presentations 
at the local mall shows, Home Builder Association Home Shows, and at the Janet Huckabee 
earth day celebration. 

Program was withdrawn from the Quick Start Programs on April 8,2009 due to tbe issues of the 
issuing retailer. (See Appendix Page 47). 

Program Budget, Savin@ & Customers: 

2007 - 
Budgeted Savihgs 14ct20M-Dec customers 
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Program Events & Training: 

e February 2008 Fort Smith Home Builders Home Show: OG&E booth presented tips on energy 
conservation, weatherization, compact fluorescent lighting, and wind generation. During the 
three day show over 3200 consumers passed through the doors. 

Central Mall Earth Day Celebration: April 17,2008. OG&E placed 50 CFL’s to the first 
individuals to help promote the usage of CFL’s in homes. 

April 22,2008: Participated in the Earth Day Celebration for Camall Elementary School in Fort 
Smith. OG&E informed 228 students on the values of electrical safety and energy use in the 
home and how each student can play a role in helping to control energy cost in the home. 

April 2009: Earth day celebration at Carnal1 School. 

April 2009: Earth day celebration at Janet Huckabees’ Nature Center. Brochures on energy 
usage, electrical safety and demonstration on the Livingwise@ kits for schools were presented 
through the day. 

Stipulated Savings: 

A CFL Lamps savings are determined by the usable wattage as stated on the Lamp. An example 
of this would be a 60-watt lamp: Incandescent = 60 watts, CFL = 13 watts. This is a savings of 
47 watts per CFL Lamp installed. 

Program Summary: 

Compact Fluorescent Iighthg usage continues to grow throughout the OG&E territory. Civic 
presentations along with tv and radio campaigns on the savings of utilizing CFL’s in the home 
helps to inform the public of the importance of installing CFL’s in the home. 
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Commercial Lighting Program 
Results = December 2007 through December 2009 

Program Description: 

The purpose of the Commercial Lighting program is to provide incentives to the OG&E 
Commercial and Industrial customers during change outs and new construction. To encourage 
high efficiency lighting replacement, an incentive of $2.00 per T-12 lamp replaced by a T-8 or T- 
5 lamp will be paid once a project is completed and verified. 

Program Highlights: 

0 Program began on December 2007. 
OG&E used 6 electricalflighting contractors to be partners and two Manufacture 
Representatives . 

0 Quick Start Lighting brochures were printed in February 2008. 
o Brochures were distributed in several mailings that were directed to: 

Distributors 
Wholesalers 
Commercial & Industrial Customers 
Schools . Community Groups . Civic Groups 

= . Training events and seminars 
Fort Smith Chamber of Commerce Expo 

Program Budget, Savings & Customers: 

COMMERCIAL LIGHTING 

customers 
ktual Savings 

Budgeted Savings Oct 2007 - Dec 2007 ?4 Of Goal 
Budget Ex nses Bud et kW k r n  w kwl kW kWh Bud ted Actual 
M3,398 0.00 0 0.00 0 o % m  

customers 
Actual Savings 

kW lrwh Irw kwh 
Budgeted Savings Jan 2008 - Dec 2008 X Of Goal 

m,a 230.24 811,529 300.88 1,21$39rl 131% 150% 

customers 
M u a l  Swlngs 

kw kwll kw Ir\lclh 
Budgeted Savings Jan 2009 - Dec 2009 "16 Of G a l  

22463 1,623,058 684.06 4,606,137 309% 284% 

Prooram Total 
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Program Events: 

Sample of Events: 

I 

0 

General Electric provided seminars on lighting every Monday through the OG&E tech center based in 
Oklahoma City. This Webinar event was sent out to contacts throughout the OG&E Arkansas Region and 
was promoted through individual contact with plant managers, plant engineers? and maintenance 
engineers. 
April 2009 Lighting displays and demonstrations were held in conjunction with Long Sales Agency and 
Treadway Electric. 
Some of the larger corporations utilizing a Lighting survey were Whirlpool, Hirham Walker, and Trane 
Cooperation, Hickory Springs, and Weldon WiIliams & Lick Agency. 

Stipulated Savinm: 

0 The savings realized for each Lighting Project was verified by an onsite audit. 

EM&V 

See the “EM&V Section” (page 3 t), of t h i s  document for Lighting details. 

Program Summary: 

e 

0 

The program is very workable and contractors, distributors, and customers are very pleased with 
the simplicity of the process and speed of receiving their rebates. 
The DSM lighting program has evolved through time in the targeted partners. It was found that 
individual lighting contractors do not usually have a sales staff looking €or retro fit work. They 
tend to do one or two a year and then the rest of their business is new construction or repair. 
Lighting distributors, Treadway Electric, Long Sales Agency, have an active sales force that can 
use the OG&E lighting rebate to convince customers to do a larger retrofit project. 
CIose alliances with the four main clistributors, GE, Phillips, and Sylvmia, and Lithonia have 
produced increasing participation in the li&ting rebate program. 
While the electrical contractors were slow to catch on to the advantage of the Lighting Rebate 
Program, the lighting distributors and facility Managers were quick to capture the savings and 
the rebates. 

Combined with their efforts and the word spreading about the rebates, the year ended with 
OG&E rebating 24,657 lamps in 14 applications and reaching 239% of the lighting kWh rebate 
goal. 
The following businesses participated in the program from 2008 and 2009: 
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7342 
1170 
97.2 
96 
7$0 
333 
4362 
356 
88. 

34U 
'1500 

- 2 7 -  



Motor Replacement Program 
Results = December 2007 through December 2009 

Bud et Expenses Bud et 
$14,250 

Program Description: 

ktual  Savings 
Budgeted Savings Oct 2007 - Dee 2007 % Of Goal 

kw kwh kW kwh kW k\Nh 
D.W 0 0.00 0 ox 

The program which targets commercial and industrial customers and motor distributors is 
designed to educate customers and motor distributors on the operating cost benefits of high 
efficiency motors and also provide an incentive to purchase such motors. 

Budgeted Savings 
kw Ir\M1 

13.12 36,277 

Propram Hiphlig hts: 

Aetual Savings 
Jan 2008 - Dec 2008 

kw Ic\Nh k w k w h  
%Of God 

3.68 w,am m my 

0 

0 

Program began on December 2007. 
OG&E worked with 6 electrical contractors and motor distributors. 
Quick Start Motors brochures were printed in September 2008. 
o Brochures were mailed to 413 Commercial Customers with connected load of 500 kW or 

greater in October 2008. 
o Brochures were distributed on a case by case basis to distributors, contractors, schools, 

community groups and civic organizations. 
Two (2) Training Classes were held at the OG&E Technology Center, November 2008 and May 
2009. 
OG&E DSM Consultants have attended a “Motors Training Course” at Evans Electric. 
October 2009: Open House Evans Electric. 

ktual Savings 
Jan 2009- Dee 2009 

Bud et Ex nses Bud et kw lrwh Irw lrwh 
Budgebd Savings 

$65,550 $44,600 13.12 72,553 1 A7 5,890 

Program Budpet, Savings & Customers: 

X Of Goal 
k w k w h  

A $ %  8% 

MOTORS REPLACEMENT i 

pctual Savings 

Expenses Sudget Irw kwh kW kwl 
Budgeted Savings Oet 2007 - Dec 2009 % Of Goal 

k w k m  

2ooa 1 %  
Annual Actual Of 

26.24 108,830 

Budget Expenses Budget 
=,so 1 $59,276 1 78% 

5.15 16,779 20?4 15% 

custwners 

2008 

customers ki 
7 

customers 1 %Of 1 
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Program Events & Training: 

Sample of Events: 

March-2008 - Motor Brochures were mailed to a target market of commercial and industrial 
customers that are the highest demand users on the OG&E Arkansas system. 
May-2008 - 2nd mail out: of 400 Motor brochures to target schools and hospital customers as well 
as purchasing agents. 
April 2008: The Fort Smith Chamber Expo was utilized to help promote high efficiency lighting 
and motors. 
April 2009: The Fort S m i t h  Chamber Expo was utilized to help promote high efficiency lighting 
and motors 
The 2003-2009 Quick Start Motor Program ended with only 16,779 kWh savings for 15% of the 
kWh goal and 5.1 5 k W  savings for 20% of the kW goal. 

Samples Of Training Provided: 
0 February-2008 - Held two Motor Seminars at the Hampton Inn Assembly room in Fort Smith for 

Plant Managers, Purchasing Agents, Maintenance personnel, and plant engineers. OG&E key 
personnel presented the motor management seminars. 

3-19-09 - Held two Motor Money Seminars for decision makers with John Malkoski, Senior 
Product Manager for AC Motors at Baldor Electric Company in Fort Smith, as guest speaker. 
Seminars were well received with 30 attending. 

Stipulated Savings: 
The savings realized far each Motor Replacement Project was calculated at the individual 
completed project level. 
OG&E performed 15 inspections, which is 80% of the 19 installed motor projects. 

EM&V: 
See the “EM&V Section” @age 3 1 1, of t h i s  document for Motor details. 

Prwram Summary: 
This program struggled throughout the two-years, due to a number of obstacles in the program as well as 
economic opportunities. While many of the Distribution chains were excited about the possibilities of 
receiving rebates for Premium E motors, the program stalled only offering incentives on 25hp change 
outs. Some motor changes occurred during the summer peak, however, the slowdown in the economy in 
September put plant maintenance on hold for lack of cash flow in the business. Several plants in the 
Fort Smith market shutdown, laid off employees and cut back on hours of operation, which played a 
major role in the decisions on not to upgrade their motors. 

c 
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The Following Industries participated in the Motor Program for 2008 - 2009: 

lushes Distributr Number of Motors 

- 3 0 -  



Evaluation 
Measurement 

& 
Verification 
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EM&V 
In t rod u c ti0 n : 

The Evaluation, Measurement a d  Verification Plan is a systematic approach to quantifying energy 
savings. OG&E has undertaken the measurement and verification activities for the energy efficiency 
programs it implements when appropriate. 

The 2007 International Performance Measurement and Verification Protocol will be the cornerstone for 
OG&E's Measurement and Verification Plan. 

OG&E has made a considerable effort to address all customers within the OG&E Service area and will 
used Deemed Savings, Data & Reporting Program information and Stipulated Savings to evaluate and 
monitor the individual program results. 

OG&E identified three (3) programs in the portfolio that require EM&V in order to qualify the results 
prior to reporting. 

Weatherization 
Commercial Lighting 
Motors 

Each of the programs EM$V Processes are described below in the program evaluation section. 

Program Evaluation: 

Weatherization Program 

under the Arkansas Quick Start Weatherization program received a post weatherization inspection. All 
of the inspections were performed by the OG&E Program Manager. The selection process was purely 
random, selecting homes from the Crawford Sebastian County Development Agency in Fort Smith and 
the Universal Housing Development Corporation in Russellville. The audit process involved a wdk- 
through of the home to visually inspect the stated weatherization services that were listed on the invoice. 
This may have included items such as attic insulation, window caulking, door sealing, installation of 
CFL light bulbs and AIC tune-ups. The agencies also performed pre and post blower door testing as 
well as independent auditing by the Arkansas Community Adon Agencies Association. 

From January 1,2008 through December 31,2009,10% of the homes that were weatherized 

Commercial Lighting Program 

received a Pre andlor Post lighting audit. A small portion of the audits were performed by lighting 
professionals as a free service, or by Lighting Contractors that had signed the OG&E Partner 
Agreement. The majority of the ad i t s  were performed by the OG&E Program Manager and consisted 
of munthglverifying the lights that would be or had been changed from T12 to T8 or T5 lamps. 
Additional verification performed counted the number of installed lamps and fixtures, and verified by 
matching back to the invoice. 

Lighting Rebate Form and then transferred and stored into the Avenue database. 

In the 27 months of the Quick Start Commercial Lighting Program, 80% of the rebated projects 

Records were kept on each of these audits that were performed. They were first recorded on the 
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95% of the lighting audits were post. 

100% of the “Commercial Lighting Audits” verified that what was rebated and described on the 
invoice was installed and in operation at the time of the audit. 

Sample of Commercial Lighting Forms in the Appcndix pages 43 & 44. 

Motors Program 
The Motor Audit consisted of physically verifying the Serial Number, Horsepower, and Energy 
Efficiency rating to be NEMA Premium from the nameplate of the motor. 

For the Quick Start Motor program 40% of the motors rebated were physically auditedverified 
by the Program Manager. 

The projects receiving an audit have been recorded on the Motor Rebate Form and stored in 
iAvenue database program. 

80% of the motor audits were post. 

100% of the “Motor Audits” verified that what was rebated and described on the invoice was 
installed and in operation at the time of the audit. 

Sampfe of Motors Foms in the Appendix pages 45 & 44. 
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Docket No. 10-010-U 
Order No. 1 - Pages 9 & 10 

Part A: 
A breakdown of energy and demand savings by program and end use. 

Akansas Quick Start Savinas TabIes 
I I I I  I I I1 I I 

. . .,.. .. . .. . . . - 



Part B: 
The number and type of technical trainings conducted and the number of customer attendees. 

Part C: 
A summary of total customer participation by program and a report on unfulfiied requests to 
participate and/or numbers of customers on waiting lists. 

S .136,152 114.17% 

$ ':&I31 IOBlK 
$ 130,828 106.0246 - 
$ 98.722 67.5Ph 

... .~ 

.- . - 

.~ ._ .~ 
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Part n: 
A summary of lost contributions to figed costs associated with each program and explanation of 
how those lost contributions are directly attriiutable to the respective EE programs. 

28,452 48,157 117,776 194,386 

1,197 

366 

1,997 

42,581 

2362 

2246 

55,062 50,267 106,526 

5,426 339 6,131 

46,939 34,135 81,27l 

70,348 23,244 136,151 

48,513 81,963 130,828 

~~~ ~ 51,276 44,600 98,122 

0 4,044 

0 0 

0 0 

0 9,126 

0 19,942 

0 26,008 

0 478 

6,439 

0 

0 

16,912 

1 1,407 

122,063 

359 

10,483 

0 

0 

26,038 

31,349 

148,072 

837 

Totats I I 78,371 322,719 365324 753,414 I I 0 5S7s99 167,180 216,f79 I 
How are the lost revenues directly attributable to the respective EE program? 
Anytime a more eneryeffluentelement is installed on our electrical system, there are kW demand charges and k M  energymsts that are lost by the utililyforever. 

Pari E: 
A summary of shareholder incentive calculations, if and when appropriate. 

Incentives not requested by OG&E or approved and allowed by APSC. 
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Part F: 
A description of program challenges and plans €or program enhancements, including an 
indication of whether process evaluations have been conducted and the results of such evaluations. 

I 

A1 residenUal dasses notable to benefit- 
from p w r a m .  . . . .  

Third P a ~ ~ n a g ~ m e n t - U n a b l e t o  meet 
ob- as outlined in DSM Pmgram . 

ddimal lralnlngnd 
renilired 

111 schools not participating. 

Usamlied Innuh. 

Consumer not.educElted on Home Energy 
"-age. 

w 

R 

@en program lo include a largersegment 
ofResidantlal ClasL 

PuH prrrgern In-tlouse,and manage 
prcgram dewlopment, dWlQp@nf 

weltfheriiaiionanrl rnonilor and emluate 
-* ults. 

. . . .  . .  
. . .  

Evaluate additional means and 1 
'pportunlties for h e  wsbmer io enroll and 

Quallfywith DitedOptlonson new 
nsthodologies available on h a n g  m n g  

entiyemrs or cmss checking against 
accu,mulated.sblktics. 

'b ide  additional resources, IlteBlure%i 
dmrnentation mal supports Energy 

liclency within the Home. - - ,-.,-, 

Partia.pa@:In YePlogram. 

. . . . . . . . . . . . . . . . . . . . . . . .  
)en up rnubatmam lines 

Singie line at$clt.ofwupon dislsrbution :Crbution and redernp6on.Wdltional 
redemption, ........... irnpanies parbtipating'yd w n d m  

tebates awilable Vorn T-8 to T3s.  
Ewluate a mora robust program allowing 

multiple opportunities forsaunps on 
l i $ h h p q ; . a . w ~ ~ s . m ~ ~ - -  

-. 
the program snd adapt the n!ibate's&lu@: 

tofttheaddriional YB~IU~. 

Yes .  10% ofme homes weathedd-under 
this program receiwd apostinspedion. -1 

6 

rr -.-._.__l__ ~ .............. 

i&n@.pfijms miw a pre anmrpast 
audit GI mese audits perfwmed. 95% were 

Post audit%; 
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Part G: 
A description of the state of market maturity in each customer sector and specific training goals to 
address that issue. 

Smith area in 39.5 wars. 

The focus on Educalion Is contlnual. There 
needs to be a mnslant rnarkehng presence 

I I  

... . . .~ -. ., .. .. -. .. . -I .- - 

m 

ine iignung inousuy IS sireaay moung In 
greai smdes to ellmlnab the Incandescent 
bulb. and replace with more wste-nt 

technolow in CFL and LED. 

The mrnmercial lightingpmgmm has 
machd ,0025 of 9900 consurnan In the 
Fort Smith hknrket. W had a bhl of I6 

customer6 utilia the incenbYeS offered for 
C o m i a l  Lightin 

lighting. 

(X;&E had a low impadin the 25HP motor 
market with only 19 motors belng Installed. 
We proMded 4 baining m u m s  on motor 

management and insiallation. 

The b a r s  on Education 18 wnUnual.llere 
needs to be a rwnstant marketing presence 

educating the Consumer. 

Asammuon ievei wiii neveroe amieEo. 
The make4 will wnCnue 1D prod- new 

home owners and energyussrs each war. 
all haung the need to learn more about 

Thi L l b ( n . ~ ~ ~ p m ~ ~ . ~  %aribl  ti^^ 
to reach an additional 1.200 sludents each 

year. mpwring 53%. 

.MmeiIim l&l will n e & r b e . m d .  
me to produce new 

newsludants each yBar,all haung the need 
to learn more about Energy EfSdency. 

I I 

wmmtm ., - 
Th%focus on remoung all inmndesmnb 
iiwm production and salebywarending 

201 1 is still io effect 

proQram by2012,as thetechrrologywill 
haw moved bepnd productlon ofme 

incandescent bulb, and the mmaining an= 
wlll haw B bumout ofabout l-yzar 

OG&E has reused Weir new 
mmpmhensim motor pmgram by including 
1 ~ 1 0 0 H P m o ~ r a .  Wlththe broadeningd 
the marketswpe. we will caplure more of 

Ihe smpe ofworkperfonned in he indumy 
Wa will mntinueto plan fraining sssslons 

and seminars on be benefits of high 
emtient motors. 

me Energy p o ~ ~ c y m  01 1 ssz ana i ne 
Energy Independence and Securily W o f  

2009 standards on 1500 HP. in 2010 will 
haw a huge impad on the applications of 
m o m  installments. Preminum BMtient 
motor siandards wlll become the new 

standard in energyeffidenq. This wili help 
the market saturatlon and wlII allow 

incentks to go away. 

Part H: 
A g e n e d  descripeion of utility (and/or vendor) program stafhg levels and responsibilities. 

OG&E currently employees one full time Energy Efficiency Coordinator for the OG&E Service 
Territory in Arkansas. This individual coordinates each of the DSM Energy Efficiency Programs 
and employees local vendors to Weatherize homes in the Fort Smith area. 



Part I: 
Such other information as Staff and the Working Group determine should be reported. 

None at this time. 
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Livingwise@ 
Comments dk Letters (Student) 

-_ - 
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Livingwise@ 
Comments & Letters (Teacher) 

1 

I1 - -  
' I  - 
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Commercial Lighting 
Contractor Information Sheet 
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Commercial Lighting 
Program Information and Contact Brochure 

-44- 



Motors 
Contractor Information Sheet 

Wt .- , ... : .... . . . .  
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Motors 
Program Information and Contact Brochure 
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I 
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CFL Program Removal Request 

Mil#. 2009 
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April 2009 
Page 2 
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?new Efficiency Qulck Sbrt Progrerns In years 20 JOWlOD 
I 

kW ( b n d l  uumn 

1137.410 s i w m  m.m 
74.m 

6x26 
988.- 
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Company 
or Entity 

Reporting, 
TF Docket 

No. 

H . O W  

UZ.W5 

m5,44a 

rype of 
Program 

O.W* 

SO 
0 . W  

IO 
0.0% 

W 
O m  

EE 

E€ 

EE 

E€ 

EE 

EE 

nergy Efklency Cornpn 
1 

611.00 [Lm 
a m  

SB.M OW 
0 . m  

Ii.M 0.m 
a m  

0.OD 0.00 
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0.- 

I 



Economic 
Test 

Test Test 
0.00 0.00 

0.00 0.00 

0.00 0.00 

0.00 0.00 

0.00 0.00 

Particlpant Test 

Rab Impact Measure 

Total Resource Cost Test 

Societal Test 

T b t  Test: 
5.30 19.66 

0.81 0.85 

1.74 7.89 

1.w 8.58 

6.82 20.02 Program Adrnlnktrator Cost Test 

Weatherization 

Pre Fast 
Teat Test 

Arkansas Economic Tests 
Pre and Post Results 

1.5B 2.14 

0.52 0.21 

0-47 0.42 

0.50 0.44 

0.8% 0.25 

CER 

9.99 0.00 

1.04 0.04 

6.54 2.69 

7.07 2.88 

6.54 2.69 

Llvl ngWse 

Fm Post 
Test Test 
9.09 0.00 

0.49 0.45 

1.16 3.1 

1.29 3.66 

1-16 'l.13 

Education Commercial Motor 
Replament 
Pre Post 
Test Test 
0.2s 0.28 

0.31 0.06 

0.16 0.05 

0.18 0.05 

0.37 0.06 

CFL 

Pm Post 
Test Test 
5.24 0.00 

1.80 0.00 

4.12 0.00 

4.24 0.00 

6.35 0.00 

Cumulative 

0.71 0.76 

LO3 3.51 

2.17 '3.79 

2.m 4.44 



flay I9 3 12 PM '11 CEISENBALL, NESTRTJD & JULIAN, EA. 
ATTORNEYS AT LAW 

REGIONS CENTER K 5  
400 WEST CAPITOL SUITE 2 8 4 0  

LIlTLE ROCK. AIUCANSAS 70201 

TELBPHONE E011 372-SBOO 
www.cnJlaw.com FAX E O I )  3724941 

Ms. Jan Sanders 
Secretaly of the Commission 
Arkansas Public Service Commission 
1000 Center Street 
Little Rock, AR 72203 

Re: Docket No. 08-049-RP 
Modification to Annual Report of Approved 
Conservation and Energy Efficiency Programs 
Oklahoma Gas and Electric Company 

Dear Ms, Sanders: 

On March 31, 2010 Oklahoma Gas and Electric Company filed i ts  annual report for the Quick 
Start Energy Efficiency Programs for the year 2009. Subsequently, in the preparation of its tariff filing in 
Docket No. 07-075-TF, it was discovered that several discrepancies existed between the calculations 
supporting the TF filing and the annual report. Attached hereto is a supplement to the annual report 
that reconciles and explains the differences in the original fiIings. The calculations utilized in Docket No. 
07-075-TF are correct and this supplement is intended to revise the annual report calculations to 
reconcile with the TF filing. It is important to note, as noted on the supplement, that the reconciled 
numbers will not exactly match those used in the calculation of the TF filing due to the fact that certain 
labor and expense costs associated with DSM, which are included in rate base and, therefore, are not 
included in the EECR tariff recovery, are appropriately included in the annual report. This reporting 
difference will be present in each reporting year unless the labor and expense costs for DSM are 
removed from base rates. 

Should you have any questions regarding this matter, please do not hesitate to contact me. 

Yours very truly, 

Lawre c . Chisenhall, Jr. 
Chisen all, Nestrud & M a n ,  P.A. 

Attach menr 
cc: PSC Senrice List 



SUPPLEMENT TO 2009 ANNUAL REPORT 

The followhg is a reconciliation between the Energy Efficiency Program Rider (J2ECR) report filing, 
docket OS-049-Rp and tariff filing, docket 07-075-TF. The report filing provides the total actual costs of 
the Energy Efficiency Programs and the tariff filing reports the total actual costs to be recovered through 
the EECR tariff. 

For the period of 2007 the 08-049-RP filing reported $78,371 as the total actual costs. It did not 
include $1 06,007 of pre-implementation costs and did not exclude $366 of Compact Fluorescent 
Lighting (CFL) actual costs because of withdrawing from CFL program, bringing the to td  for the 
reporting filing to $1 84,012 which corresponds to the tariff filing for 2007. 
For the period of 2008 the OS-049-RP report filing reported $277,828 as the total actual costs. 
The report filing did not include incremental labor and expenses of $13,990 and did not exclude 
$2,015 of CFL cost bringing the total to $289,803 which corresponds to the tariff filing for 2008. 
For the period of 2009 the 08-049-RP filing reported $35 1,985 as the total actual costs. For the 
tariff filing, docket 07-075-TF the recoverable costs excludes the incremental labor and expenses 
of $87,115 which is included in the current rate base as of June 2009 as a result of new tariff 
placed in effect June 2009. This exclusion of actual costs in the 07-075-TF tariff filing brings the 
total actual recoverable costs to $264,860 for 2009. 

2007 2008 2009 TotaI 

OS-049-RP filing $ 78,371 $ 277,828 S 351,985 $708,184 

07-075-TF WiDg $ 184,012 $ 289,803 $ 264,860 S 738,675 
$ 30,491 . -  $ 105,641 $ 11,975 $ (87,125) 

, .  

Difference 
!.-77;'. ',I , - , -.,: 

1,: - I , I ) '  ' , I,. 

Description of the Differences: 
, _  
.-I-< I ..- +.-. . 

106,007 Other Costs Pre-Implementation Costs $ 106,007 

CFL program withdrawn $ (366) 0 (2,015) (2,381) 

Incremental Costs included $ 13,990 13,990 

Less Incremental Costs after 
implementation of rates June 2009 $ (87,115) (87,115) 
Difference in reporting' $ - $ - ($101 ($10) 

TotaI Actual Cost Differcnces $ 105,641 $ 11,975 $ (87,125) $30,491 

* 08-049-RP Weatherization Program amount reports $10 more in 2009 than 
the 07-075-TI: filing. 

Note: The actual program expenses in the filing 08-049-RP will be different 
from 07-075-TF filing which is the recoverable expenses. As a result, there will 
always be differences between the two filings. OG&E will provide 
reconciliation as needed. 
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